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FACT AND COMMERNT 





HE Home Furnishings Trades are express- 

ing considerable interest in the reconstruc- 
tion plans now being sponsored and publicized 
by committees operating to further the plans of 
the National Housing Act. The N. H. A. has 
been specifically planned to 
encourage the building of new 
homes and the repair and 
modernization or enlargement of existing homes. 
Home owners who are in receipt of a specified 
income and are otherwise recognized as good 
credit risks may borrow from banks or other 
lending institutions with the N. H. A. insuring 


the bank against loss up to 20 per cent of all 
loans. 


Tue N. H. A. 


While it is true that the repairs contem- 
plated under the N. H. A. are for fixed repairs 
that become a permanent part of the building, 
it is pointed out by Channing E. Sweitzer, man- 
aging director of the National Retail Dry Goods 
Association in a bulletin on the subject that : 


“At the outset most of the loans will be 
made on repairs, interior and exterior renovat- 
ing. Exterior repairs such as new roofing, paint- 
ing, landscaping, garage building, will benefit 
chiefly the building trades, although some retail 
stores do have certain departments, such as the 
paint department, which will be stimulated. 
However, any interior renovating such as paper- 
ing, painting or any kind of interior decorating, 
will, in addition to stimulating the paint and 
wall-paper departments; sharply emphasize the 
obsolescence of present-owned furnishings, This 


will tend to create consumer demand for and 
result in the purchase of needed homefur- 
nishings. 

“Furthermore, there will be many remodel- 
ing loans. Growing families undoubtedly will 
take advantage of this Act to build extra bed- 
rooms and other additions such as guest rooms, 
maid’s rooms, recreation rooms, extra bathrooms; 
and rooms in unfinished top floors. Obviously, 
this type of loan, although perhaps representa- 
tive of a smaller proportion of all renovation 
and modernization loans, will also directly bene- 
fit business by stimulating demand for homefur- 
nishings, heating and electrical appliances. 

“It has been frequently repeated that there 
exists a housing shortage in most of the cities 
throughout the country. Title 2 of the National 
Housing Act, although not as yet operative, will 
make mortgage money available to those who 
wish to build and own their own homes. The 
Act will enable an individual to borrow up to 
$16,000 or 80% of the total appraised value of 
land and improvements. If the housing project 
is sound and the individual is a good credit risk, 
an existing mortgage lending institution will ad- 
vance mortgage money in this ratio when the 
construction is completed. Meanwhile, a bank 
will make a construction loan sufficient to pay 
for the cost of building. Upon completion of 
the house, the construction loan is repaid to the 
bank by the mortgage company and then the 
individual will pay regular monthly or quarterly 
installments plus interest and a 1% insurance 
charge on his mortgage to the lender. The 

(Continued on page 52) 








THE NEW ORDER IN RETAILING 


SeveraL New York stores have availed them- 
selves of the plan offered by F. Schumacher 
& Co. and J. H. Thorp & Co. in the establish- 
ment of cut-order stocks from which, with a 
moderate investment in samples, retailers are 
enabled to adopt a policy of trading up rather 
than down and doing a-better and more profitable 
business instead of everlastingly devoting their 
energies to quick turnovers at little profit. 

We have no quarrel with the department 
store powers that be who from their thrones of 
authority dictate the policies of the upholstery 
department, but there is: no branch of. their 
business that has greater possibilities. for. profit 
than the department of interior furnishings. 
The better class stores have a discriminative 
following and the proposition which is now 
placed before them ought to lead the way to 
increasing the level of unit sales through the 
presentation of a wider selection of merchan- 
dise and the offering of better grades than the 
average department can afford to carry. 

At Schumacher’s the line is called the Bryant 
Park line, taking its name from the premises 
opposite their showroom. The line consists. of 
several hundred items with a price range from 
$1.35 to $4.50 and will be sold to the department 
and furniture stores exclusively. 

J. H. Thorp’s department for this service to 
the department store is called the Merchandise 
Distributing Division. It is unnecessary to say 
that both here and at Schumacher’s, style, design, 
quality and color will be all that could be ex- 
pected of such firms. 

The entire store selling is accomplished from 
samples bought in yard and a half or three 
yard lengths, which may be shown on racks or 
over poles and grouped separately from other 
merchandise. 

The wholesaler carries the stock and orders 
taken at retail are filled the same day they are 
received by the wholesaler. 

There is no conflict between these merchan- 
dising stocks and the regular decorative stocks 
of these firms as the two divisions are completely 
separate and the business of each division is con- 
ducted for its own special trade. 

Schumacher’s line for the department store 
includes 300 exclusive patterns, while their line 
to the decorator includes 6,000. These figures 


are approximately the same with J. H. Thorp 
& Co. 
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EXHIBIT OF CREATIVE MERCHANDISERS, INC.: 


THE model rooms exhibit which opens at Mc- 
Cutcheon’s under Chandler Cudlipp, in charge 
of the home furnishings division, is the first of 
a series of exhibits to be offered by Creative 
Merchandisers, Inc., an organization composed 
of decorators, manufacturers and merchants 
with the aim of establishing a new relation be- 
tween the decorator and the consumer. In these 
rooms will be offered distinguished merchandise 
within the medium price range, assembled and 
arranged by prominent decorators in cooperation 
with from twelve to fifteen manufacturers of 
furniture, wall papers, floor coverings, etc. 


The rooms to be shown in the October 1 ex- 
hibit, which will continue for four months at 
McCutcheon’s, will consist of a living room in 
the modern manner by Hobe Erwin, a Chippen- 
dale living room by Bell and Fletcher, an infor- 
mal country-town living room by Grace Hutchins 
and Rebecca Dunphy, a French living room of 
the manoir type by Paul Chalfin, and an Ameri- 
can Empire living room by Agnes Foster Wright. 

‘Among the manufacturers who will supply 
materials to the decorators’ order and made espe- 
cially for this exhibit are Witcombe, McGeachin 
& Co.; Pepperell Mfg. Co.; Celanese Corpora- 
tion: Moss Rose Mfg. Co.; Herter, Dalton, Inc. ; 
Stroheim & Romann; Cohn-Hall-Marx; Lacka- 
wanna Leather Co.; Martin Dyeing and Finish- 
ing Co.; Richard E. Thibaut; The Bristol Co.; 
Aird & Watson and L. C. Chase & Co. 

Flora W. Hoffman, vice-president and secre- 
tary of Creative Merchandisers, Inc., states that 
all exhibits by the organization will be featured 
in one store in any given city, and all the mate- 
rials used will be confined to that store during 
the time of the exhibit. At the end of the four 
months’ period merchandise can be bought with- 
out restriction. ; 

To date it has not been announced which 
stores in other cities will feature the exhibits of 
Creative Merchandisers, Inc. 

In our October 15th issue we hope to have 
illustrations of the rooms at McCutcheon’s. 





Tue Marks Isaacs Co., New Orleans, are clos- 

ing out their home furnishings departments 
now occupying their entire third floor and in- 
cluding draperies, curtains, shades, awnings, floor 
coverings, and housewares. Small turnovers and 
heavy merchandise investments are given as rea- — 
sons for the discontinuance of these lines. 

















HOW MUCH: OF THE:>YEAR 


IS A MONTH? 


DESCRIBING A METHOD FOR OBTAINING DEPARTMERT SALES 
QUOTAS MONTH BY MONTH THROUGHOUT THE YEAR 


N the economic control of department func- 
tioning there is sometimes danger that in- 
volved systems of record keeping may become 
more burdensome than they are valuable. There 
are, however, certain statistical indices that may 
be considered as the fundamentals of planning. 
For instance, that constant effort to make 
each business day, each week, and each month 
a better business day, week, and month than last 
year would have but little meaning without the 
comparative figures and the so-called goal fig- 
ures set for each current day. The theory back 
of this plan is that of setting an objective to- 
ward the attainment of which every possible ef- 
fort shall be made. 

As an outcome of the interchange of ideas 
between merchants fostered by such organizations 
as the National Retail Dry Goods Association, 
by Controllers’ Conventions, and by the close co- 
operation of chain units, ideas concerning mer- 
chandising stock control accountancy and credit 
systems quickly become disseminated amongst 
stores other than those in which the new ideas 
have been developed. Not always, it is true, with 
equally satisfactory results, but nevertheless most 
stores have benefited .from the interchange of 
thoughts concerning problems common to all. 


One of these ideas not ‘heretofore carried 
in our pages was developed some years ago by 
the Bureau of Business Research of the Univer- 
sity of Michigan. For several years this bureau 
gathered monthly statistics on departmental per- 
formance in a number of leading department 
stores. This research approached the question 
from what is to us a new angle, the angle of sell- 
ing quotas on a calendar month basis. 


Taking the year’s sales quota as a figure 
representing 100% and by comparing monthly 
sales records of various stores over a sufficient 
period, the quota for each month of the year 
was determined. The figures thus derived are 
goal figures. They are not absolute nor immut- 
able, but they are representative of an ideal ob- 
jective which might be modified according to 
geographical location and according to commun- 





ity character. In a certain sense these figures 
constitute a measuring stick against which the 
record of any department may be placed for 
comparison. 

For instance, in the department of dra- 
peries, window shades, and upholsteries, the 
monthly percentage of the year sales are as fol- 
lows: 


Jan. 5.25 July — 6.05 
Feb. 5.45 Aug. 6.15 
Mar. 7.85 Sept. 8.30 
Apr. 9.65 Oct. 11.90 
May 11.45 Nov. 9.85 
June 9.30 Dec. 8.80 


The monthly percentage quotas for rugs and 
carpets are: 


Jan. 9.20 July 6.50 
Feb. 7.35 Aug. 7.80 
Mar. 9.40 Sept. 6.20 
Apr. 11.00 Oct. 9.95 
May 10.05 Nov. 7.45 
June 9.05 Dec. 5.65 
The percentage quotas for bedding are: 
Jan. 8.55 July 4.70 
Feb. 6.50 Aug. 9.40 
Mar. 4.12 Sept. 11.40 
Apr. 4.25 Oct. 11.45 
May 6.35 _ Nov. 9.95 
June 6.20 Dec. 17.10 


Carrying the calculation into aggregate to- 
tals for the entire store, the percentage quotas 
are as follows: 


Jan. 6.45 July 7.05 
Feb. 6.20 Aug. 7.10 
Mar. 8.05 Sept. 7.45 
Apr. 7.80 Oct. 9.45 
May 8.45 Nov. 8.75 
June 8.60 Dec. 14.85 


As we have already said, these percentage 
quotas are something to shoot at and the knowl- 
edge that they are typical of the average gleaned 
from a survey of the records of many stores 
makes the exercise of trying to attain them or 
beat them that much more interesting. 








PACIFIC COAST NOTES 


Buyers from eleven Far Western States 
and Hawaii attended the Thirty-eighth West- 
ern Furniture Market of the Western Furni- 
ture Exchange at San Francisco, August 6 
to ll. With this event was combined the 
Twenty-eighth Market Week of the Manufac- 
turers and Wholesalers Association of San 
Francisco, the Western Floor Covering Open- 
ing, the Western Curtain and Drapery Show 
and the Western Furniture Institute. 

The week proved a very busy one for 
furniture, floor covering and drapery interests, 
with a_ substantial 
early delivery. 


volume of business for 
Twenty-seven floor covering 
exhibitors made special displays in the furni- 
ture exchange during the week, along with a 
splendid representation of drapery and curtain 
houses. An interesting feature of the week 
was a dinner gathering for rug and carpet 
men addressed by John V. Smeallie, of the 
Mohawk Carpet Mills, the visit of this floor 
covering authority being the first in five vears. 
Visiting drapery and curtain buyers took 
special interest in the luncheon gathering at 
the Palace Hotel addressed by Edgar Harri- 
son Wileman, consulting decorator for Barker 
Bros., Los Angeles, and instructor in interior 
decoration at the University of Southern 
California. His subject was “On Our Way 
to Better Styles” and was ilustrated with a 
dramatized explanation of modern decorative 
styles, demonstrated by model rooms in the 
new trend. The speaker declared that deco- 
ration and women’s styles are closely related, 
setting forth that when women’s skirts were 
short so were draperies, but that now formal 
draperies, like skirts, too often brush the floor. 

The Western Furniture Conference was 
divided into two divisions, with one session 
given over to management and the other to 
Salesmanship, both presided over by A. Cam- 
eron Ball, secretary. Harry A. Polse, of the 
Grand Rapids Furniture Co., Oakland, spoke 
on “Merchandising a Smaller Store”, pointing 
out the fundamental differences between large 
and small merchandising problems. 
William A. Gottschalk, of the Eastern Out- 
fitting Co., Los Angeles, presented ideas on 
determining price lines and merchandising to 
a plan, while G. A. Lenoir, manager of the 
home furnishings department of The Empo- 
rium, San Francisco, outlined the true factors 


store 
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of overhead expense. Ben Davis, manager of 
the interior decorating department of the 
S. & G. Gump Co., San Francisco, spoke on 
“Why Design?’, touching upon the history, 
romance and significance of design in furni- 
ture and fabrics and how a knowledge of these 
helps increase sales. Elon Gerken, of the 
Sterling Furniture Company, San Francisco, 
outlined some of the problems met by the 
home furniture and decorator and how sales 
might be increased by learning how to answer 
these. 

Neel D. Parker, who engaged in business 
on his own account at 1431 Van Ness Avenue, 
San Francisco, several months ago, has been 
awarded the contract for the refurnishing of 
the Olympic Club of this city. The club is 
to be remodeled, enlarged, and refurnished 
throughout. Bigelow-Sanford floor coverings 
have been chosen for this part of the work. 
The contract for furnishing and decorating 
the new Bohemian Club Building is nearing 
completion. 

Lussky, White & Coolidge, Inc., have 
moved into new and larger quarters at 251 
Post Street, San Francisco, and now have 
greatly improved facilities for display. W. L. 
Forman, manager of the Coast interests of the 
firm, has left on an extended trip through the 
Pacific Northwest. 

The San Francisco Art Gallery, featuring 
antiques, furniture and paintings, has taken 
over the quarters on Sutter Street, formerly 
occupied by Vickery, Atkins & Torrey. 

Arrangements have been made by A. 
Wilbur Woodruff, interior decorator located 
at 739 Mission Street, to move to 533 Sutter 
Street, San Francisco, where space will be 
shared with others in the studio building oc- 
cupied for a time by Lee Eleanor Graham. 

The City of Paris Dry Goods Company, 
San Francisco, is now ready to go ahead with 
plans for moving the drapery department to 
a new location on the fourth floor and thor- 
oughly modernizing it. The space now occu- 
pied by it will be given over to furniture. 

Frank Springer, interior decorator for- 
merly located at 2600 Post Street, San Fran- 
cisco, has formally announced his association 
with Mrs. ‘Jacob Scheffler at 324 Third 
Avenue. 

A splendid business during Fall Market © 

(Continued on page 40) 
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A VIEW OF THE TWO-STORY 
LIVING ROOM IN “FLORIDA 
HOUSE’? AT THE CENTURY OF 
PROGRESS EXPOSITION 


See text on page 23 
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A VIEW OF THE DINING ROOM 
IN °*FLORIDA HOUSE’? AT THE 


CENTURY OF PROGRESS EXPO- 
SITION 


See text on opposite page 
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"FLORIDA HOUSE" 
AT CHICAGO'S 
"A CENTURY 
OF PROGRESS" 


DESCRIBING ANOTHER OF THE 
SEVERAL SPLENDID EXAMPLE 
HOUSES ON DISPLAY 


N EXCEEDINGLY interesting house in the 
group of furnished example homes at the 
Century of Progress Exposition, Chicago, is 
identified as the “Florida House.” This house, 
which is sponsored by the State of Florida, has 
been refurnished this year with regard to pro- 
ducing an interior of luxurious appointments. 
The house has been decorated and furnished un- 
der the direction of Marjorie Thorsch, decorator, 
of Chicago. 

There is a two-story living-room-hall with 
aluminum staircase leading to the roof deck. 
This room has exceptionally high windows treat- 
ed with green Venetian blinds with blue side 





A grouping in the Master Bedroom 
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A corner in the. Guest Room 


curtains. The walls of the room are papered in 
pale green washable paper and the overstuffed 
pieces in green and blue are interspersed with 


‘ dark walnut occasional tables. 


The Venetian blinds are jade green; the 
hangings a vivid sapphire blue while the floor 
has a black and white marbleized linoleum with 
a white inlaid border. Bright green carpeting in 
a machine-made copy of hand-tufted cut and 
uncut rugs dominates the center of the floor. 
The fireplace mantel has a sapphire blue marble- 
ized Vitrolite surrounding a large hand-painted 
glass panel upon which white monkeys disport 
themselves amid white tropical foliage. Semi- 
circular sofas with tufted backs together with 
shell back fireside chairs add a Victorian touch 
to the ensemble. All coverings carry out the 
colors used in the wall paper which has a back- 
ground of clear light apple green striped hori- 
zontally in turquoise, jade and dark blue-green. 
The absence of visible door framing in the open- 
ing into the dining room or at either of the win- 
dows which flank the mantel avoids the intru- 
sion of another color breaking the horizontal 
stripes. The Victorian atmosphere of the room 
is still further emphasized by the lamps with 
glass domed bases over silver fruit and by the 
other ornameftal bric-a-brac. | 










































; 





Another view’ in the’ Guest Room 


The master’s bedroom is papered in soft 
raspberry colored paper, washable and fadeproof. 
The windows have Venetian blinds the same 
color as the wall paper with over-curtains of 
white satin printed in stripes of raspberry red 
and cinnamon pink. There are low, . modern, 
white-painted beds covered with spreads of the 
same striped fabric as the window curtains. The 
glass top dressing table is also draped in striped 
satin. The floor is dark brown linoleum with an 
inlaid border over which is a rug with dark 
brown ground and white and red floral design. 
The chairs in the room are covered either in 
cinnamon pink satin or dull surfaced raspberry 
red fabric with cinnamon pink fringe. 

The guest bedroom is carried out in the col- 
or scheme of yellow, white and silver. The 
Venetian blinds are yellow, the hangings white 
moire with loop tassel fringe over sheer white 
glass curtains. The floor is dark brown inlaid 
linoleum with yellow border over which is a 
brown rug with a yellow and white modern ring 
design. The furniture is walnut with white trim. 
A chaise longue and a hassock in yellow satin 
are embellished with peach bullion fringe as is 
also the dressing table which carries six rows 
of fringe forming the entire skirt. 

The dining room has a contemporary at- 
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mosphere particularly in the furniture, which is 
modern walnut burl, pickled finish, white trim 
and blue mirrored glass surfaces. The chairs are 
wide, patterned after old Athenian types and are 
made of oak rubbed with white and upholstered 
in white waterproof leather. The wall paper in 
this room has a marine blue background sown 
over with prim white floral sprays. Venetian 
blinds are white with white tapes and the side 
curtains are of white diagonal antique satin. The 
floor is covered with a grey marbleized linoleum 
with an inlaid border centered upon which is a 
modern tufted silver-grey rug with grey wool 
fringe. The lighting fixtures are simple crystal. 

The livable character of this house and its 
furnishings are in keeping with modern prin- 
ciples without being too distinctly of the type 
that glories in its departure from traditional 
styles. Advantage has been taken of the flexibil- 
ity provided by furniture pieces which may be 
used as individual units or in considered group- 
ings. For instance, the semi-circular sofas in the 
living room have an arm at only one end, per- 
mitting both sofas to be shoved together for the 
purpose of creating one large piece fronting the 
fireplace. 





The aluminum stairway leading from the living-room-hall ‘to 
the roof deck. 
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TYPICAL LAYOUT OF THE UNITS 
EMBODIED IN A CONTRACT DE- 


PARTMENT SCHEME OF FUR- 
NISHING 


It contains a.sample of the floor covering and samples of the 
furniture coverings together with photographs of the furniture 





nieces. See text on opposite page. 
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Wash drawing of a proposed scheme of interior decoration submitted by the contract department in a 
leading metropolitan § store. 


HOW DECORATIVE CONTRACTS 
ARE HANDLED IN THE MODERN 
DEPARTMENT STORE* 


AVING had my early training in a mod- 

erate-sized city far removed from New 
York, and having reached what appeared to 
be the limit of advancement in my work as 
[ was ambitious to 
try my talents in the New York field. Like 
most newcomers in the city, my first care was 


a local interior decorator, 


to put myself into the way of obtaining in- 
formation concerning methods and _ facilities 
the New York decorative 
field. Having the opportunity of attending 
some lectures which were supposed to be 
helpful to junior decorators, I took advantage 
of the opportunity and also at the close of 
a lecture 


characteristic of 


responded to the invitation to ask 
questions explaining my desire for informa- 
tion by the fact that I was a newcomer to 
the field. 

“Where are you from?” 
turer. 


asked the lec- 
“T am from ——.” 

“Oh,” said the speckoer, with considerable 
hauteur, “you’re from the sticks. You'll never 


* For obvious reasons the writer of this article prefers to main- 
tain anonymity. We vouch for its authenticity as a true descrip- 
tion of metropolitan store procedure.—Ep., 
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succeed here. You're just wasting 


time.” 


your 





Miss Hilda Salmon 

228 Washington Avenue 
New York City 

Dear Miss Salmon: 


We are pleased to estimate for your living room as 
follows: 
= 3-391 Sofa, plain green frieze, spring cushions 
$156.00 
3-391 Chair, same as sofa 87.75 
3-392 Open arm Chair, top grain gold leather 68.00 
3-32 Lounge chair rust figured frieze—down 
seat and back 120.00 
R4 Open Arm Chair in brown, gold 
and green stripe chenille 57.20 
Flat top desk, walnut 35.00 
25 Table, wood top—Chromium base 48.00 
39 Table Lamp 16.00 
378 End Table 19.95 
Bridge Lamp 25.00 
4998'% Coffee Table 24.00 
Floor Lamp 30.00 
Prs. Pongee curtains to draw at $8.50 pr. 26.00 
Large Pictures at $25.00 each 50.00 
Prs. Mohair Draperies with shaped compo 
board valances at $25.00 pr. .00 
Rug Pussy Willow Pebbleweave 12x20 135.00 
Trusting to be favored with your valued order, we 
remain 


3-288 


DO DO ee 


— 


Very truly yours, 





Typical estimate sheet to accompany layout of units shown 
on opposite page. 
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Much crestfallen and discouraged I seri- 
ously considered returning to my home town, 
but fortunately for me, on looking up a trav- 
eling man from whom I had purchased many 
materials I was advised to introduce myself 
to one of his friends who from an experience 
of twenty-five years in the New York field 
might be able to direct my second quest, 
which was, if possible, to find a job where 
I could use the knowledge that I had. 

As a consequence, I remained in New 
York and have for some time been attached 
to the contract department of a store. 

In this work I have not found my small- 
town background a drawback, but I have, on 
the contrary, found that the big city is just 
an overgrown small town and that the same 
type of hard work, alert salesmanship and 
personal courtesy are adjuncts of success here 
as elsewhere. 

In the contract department of such a 
store we are more or less “on our own.” 

First of all, we have the Dodge reports 
which list the progress of new public build- 
ings in course of erection as well as altera- 
tions to other buildings. Then we have leads 
that are given to us and have also to make 
our own prospect contacts wherever and 
whenever we can. Once we have the custo- 
mer, whether they are interested in furniture, 
carpets, or draperies, we go directly to the 
manufacturers in our search for materials to 
compose our scheme. We do this because of 




















two things: First, we are not obliged to use 
materials already carried in the store, and 
second, we usually sell in quantities greater 
than could be supplied from within the de- 
partments. 

On a contract basis we furnish complete 
homes, imstitutions, hotels, ships, hospitals, 
offices, apartments, club houses, funeral par- 
lors, lodge rooms, etc., etc., but we do not 
cater to individuals in need of an occasional 
purchase. 

We have to allow for no depreciation, 
stock carrying, storage, markdowns, or any 
other of the normal overheads that are ap- 
plicable to a stock department. We buy no 
merchandise until it has been sold, and the 
department overhead, which is purely a main- 
tenance cost, is exceedingly nominal. 

Prospective customers, whose names we 
receive from the Dodge reports are first ap- 
proached by letter, and then by personal con- 
tact. Each contract salesman is an individual 
buyer and in a.sense in business for himself. 
That is to say, we draw no salary, but utilize 
the facilities of the contract department and 
are paid on a commission basis. In addition 
to this, we are independent of rules with ref- 
erence to markup. In addition to the neces- 
sity of covering the department maintenance 
overhead, as already mentioned, we can make 
our prices according to the quantity and cap- 
ital involved. 


(Continued on page 40) 












































Floor plan corresponding to the wash drawing of a decorative scheme shown on page 26. 














opposite page. 


NEW YORK 





Sketched by Helen Lane of McCreery’s staff. See text on 


A VIEW OF THE °°FABRIC SHELF°* 
RECENTLY ESTABLISHED AT 
JAMES McCPRPEERY & CO.. 
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THE “FABRIC SHELF" AT ~ 





McCREERY'S IS AN INTERESTING 
MERCHANDISING DEVELOPMENT 


N EXTRAORDINARY development in the 
A merchandising of the better grade of fab- 
rics for upholstering and.drapery purposes was 
inaugurated in the upholstery department of 
James McCreery & Co. in New York the first 
of the month. One of the bays of the depart- 
ment having two windows which receive light 
from the north has been set aside for this par- 
ticular promotion. 

The section was advertised in the initial 
announcement as the “fabric shelf” although it is 
referred to in the department as the fine fabrics 
division. The section is open on the side that 
faces the department proper and is separated 
from adjoining sections by tiers of shelving in 
which are housed a selection of fabric samples. 

The samples are each one and one-half 
yards and the prices range from $2.95 per yard 
to $9.95. The selection of samples numbers in 
the neighborhood of 250 patterns and the addi- 
tional colors not represented in the shelf samples 
are conveniently at hand in swatch form. 

The purpose of this new fabric division is 
to provide a greatly extended range of selection 
for the firm’s customers comprehending many 
materials at a price that would involve too great 
an investment if carried in regular department 
stock. By cooperation with leading jobbers an 
ample stock to back the samples is available for 
delivery inside of twenty-four hours. 

While the plan comprehends the possibility 
of some of the firm’s own fabrics being repre- 
sented by samples on the “fabrics shelf”, it is 
not contemplated that this feature would assume 
any serious proportions as the scheme is pri- 
marily intended to increase the range of selection 
available to the firm’s clients and to give prestige 
by supplementing their regular yardage stock. 

While the investment in samples does not 
greatly exceed $1,000, this new division bids fair 
to be one of the most profitable spaces on the 
floor. In addition to the fact that a monthly 
turnover might reasonably be expected, there are 
no markdowns to be anticipated. The sample 
stock will always be up-to-date. 

As to the layout of the section. the cases are 


fitted with sliding shelves completely opened to 
view and examination, and the floor space is pro- 
vided with comfortable chairs and sofas. 

The fact that McCreery &.Co., although not 
maintaining. .a workroom of. their own, have 
workroom connections that enable them. to 
undertake all kinds of special service in connec- 
tion with the use of these better fabrics increases 
the potential sales possibilities in the higher 
merchandise brackets. 

The “fabric shelf” idea avoids th. freezing 
of capital in slow moving merchandise and the 
presence of these materials that are above the 
average in quality gives a better tone to the 
department as a whole. By cooperation with the 
furniture division of the store it is intended 
that certain of the upholstered furniture pieces 
on the furniture floor shall be covered in fabrics 
from the range found on the “fabric shelf”, 
while in addition example pieces of furniture 
similarly covered will be displayed in the drapery 
department. 

It is important to note that the plan of stock 
control in connection with the samples in this 
division is as complete and as carefully checked 
as is the case with the yardage divisions. Every 
sample is duly recorded on a proper stock con- 
trol card and every transaction with reference 
to each sample will show in its proper place on 
the card. A survey of these cards from time to 
time determines immediately the ratio of turn- 
over of each item while at the same time the 
status of all unfilled orders is apparent. 


OF INTEREST TO TEXTILE EXPORTERS 
THE Palestine and Levant Trading Agency, 

Tel-Aviv, Palestine, P. O. B. 1205, desires 
to correspond with manufacturers of upholstery 
materials for import into that country. Prices 
must be established c. i. f. Jaffa/Haifa without 
custom fees, in English pounds, including selling 


-agents commission, payment to be made against 


documents at the arrival of goods. Our cor- 


respondent gives the names of three banks in 
Palestine as reference, also the names of two 
continental firms. 
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QUESTIONS ASKED NANCY McCLELLAND AFTER 
RECENT “CHOOSING A CAREER” ADDRESS 
AND MISS McCLELLAND’S ANSWERS 


T THE close of Miss McClelland’s planned 

address before the “Choosing A Career 
Conference” at L. Bamberger & Co., which was 
reported in the July UpHotsterer, Miss McClel- 
land gave time to the answering of a number of 
pertinent questions suggested by her address. For 
lack of space last month the publication of these 
questions and answers was deferred until now. 
The questions and answers follow: 


Question: “What do you think of wives 
who are always moving things around ?” 

I should say that they were trying to get the 
place just as comfortable as possible for their 
husbands. (App'ause.) 

Question: “Is there anv chance for a 
young man who has had trainine in decoration 
but has no social background to do Madison 
Avenue decorating, or would you advise design- 
ing of accessories or going into the allied arts 
such as display work in department stores, etc ?”’ 

I don’t think that Madison Avenue deco- 
rating is necessarily the acme of the best decorat- 
ing that is done in the world, but I suppose that 
this gentleman means by that question that he 
has not all the background that is needed for 
decoration work. In that case I don’t see why 
he doesn’t try to associate himself with an estab- 
lished decorator and take the time gradually to 
learn the things that are lacking for him in his 
career. If he doesn’t want to do that I think 
he would probably find that there is great oppor- 
tunity for him in department store work, in 
window decoration and in the decoration of the 
various parts of the store which are devoted to 
special things. 

Question: ‘What do you think of modern- 
ism in interior decoration ?” 

I will just say this, we talked about it the 
other day; I wish you might all have heard some 
of the talks that were given at this convention 
of the American Institute of Decorators in New 
York City. One of the speakers said that our 
work on period rooms, our education in periods 
had been the most stultifying sort of education 
that we could possibly have had. We learned 
everything that there was to do about a period 
room and there we stopped, our education was 
complete. Whereas today methods of life are 
changing, new materials are coming into us, and 
what we do ought tc represent our lives of today. 
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Now that is what modernism is trying to do, 
and when it is successfully done, it is one of the 
most interesting kinds of decoration that can 
possibly be carried out. 

I think there is a very interesting liaison in 
the two things, in the use of period furniture in 
modern backgrounds, or the use of period furni- 
ture covered with modern materials which has 
also been most successfully done. I hope that 
here in America we will see more and more of 
good modernism, but it must be good. I must 
confess I have seen very little furniture as vet 
which could have been thrown together helter- 
skelter in an attempt to create an effect without 
doing a thing that is really carefully thought out. 

Question: “Which is most important, con- 
nections or ability ?” 

Ability, of course. Ability must come first 
every time, not only in interior decoration but in 
everything else. 

Question: ‘What effect is the World’s Fair 
at Chicago going to have on modern art as a 
whole and interior decoration alone?” 

I think that the fair in Chicago has already 
had great effect on modern art. I hope a great 
many of you have seen it, and I hope a great 
many more are going to see it. They tell me that 
the new Fair as it is today is a hundred per cent 
better than it was last year. They have done 
some most amazing things there. I enjoyed it 
thoroughly. I came away thrilled to pieces with 
the great new buildings done in this modern 
style. I must confess I wouldn’t like to live in 
one of the steel houses or in one of the glass 
houses, and I wouldn’t like to live in some of the 
modern rooms that I saw out there. But you 
must learn not to accept a new thing that you see 
like that without reservations. 

What it may lead to, what will grow out of 
it is the thing that is going to count in our Ameri- 
can life of the future and in our work on 
decoration. 

Question: “When a trained decorator is 
not available, is not an untrained decorator with 
taste and a sense of the appropriate better than 
a homemaker without taste?” I think we would 
all say yes to that question, but I think it is a 
great pity that if there is a homemaker with 
taste that she doesn’t develop that taste when 
she knows she has to put it to the use of doing 
interior decoration in her home. She might learn 
why things are done and how things should be 
done. If we could only save people the mistake 

(Continued on page 39) 
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INFLUENCE UPON LEGISLATORS SHOULD 
HALT GOVERNMENT "COMPETITION 


WASHINETON’S PROJECTS FOR ENTERING 
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THE MANUFACTURING BUSINESS IN ANY 
BRANCH OF THE HOME FURNISHINGS 
FIELD SHOULD BE VIGOROUSLY OPPOSED 


N SPITE of the most vigorous protests on 
the part of the furniture manufacturing 
industry against the government’s proposal to 
engage in the mattress manufacturing business, 
administration representatives go blithely on 
‘With their plans and already several important 
competitors of the legitimate bedding industry 
are operating under government auspices. 
Awards for furnishing 8,600,000 yards of mat- 
tress tickings to the Federal Surplus Relief Cor- 
poration, bids for which were opened on August 
2nd, have already been made. 

Plans are projected in Missouri, Kentucky, 
North Carolina, Ohio, Arkansas, Oklahoma, 
Michigan, Illinois, Tennessee, and Louisiana, 
and there is every probability that unless some 
unforeseen influential pressure can be brought 
to bear there will be not a few but hundreds of 
mattress factories in operation before the month 
is out. 

J. T. Ryan, secretary and treasurer of the 
Southern Furniture Manufacturers’ Association, 
acting on behalf of two associations of manu- 
facturers, has addressed to Claude W. Callicott, 
corporation manager and attorney for the 
Tennessee Emergency Relief Association, the 
strongest kind of protest against this latest en- 
croachment of government upon business and 
has repeatedly urged the advisability of permit- 
ting existing factories to supply the government 
needs and thus not only save the waste that will 
be entailed in the amateur operation of factories 
but for a much less expenditure of “the 
people’s” funds would assist in preventing a 
much greater degree of unemployment than the 
venture would relieve. 

The National Association of Furniture 
Manufacturers estimates that there are 1,200 
furniture factories closed down. In many in- 


BY EVERY BRANCH OF THE INDUSTRY 





stances the closing of these factories deprives a 
community of its chief source of revenue, 
thereby creating not only a restricted income to 
the workers themselves but depriving stores, 
bakeries, butchers, and a host of other purveyors 
to the American home of the opportunity of 
maintaining themselves in a solvent condition. 

Apart from the fact that the government 
enterprise will withdraw from the market ap- 
proximately 9,000,000 yards of ticking, which 
someone has estimated is the ticking output of 
the country, at a 40-hour week, for somewhere 
between six and nine months, there is injected 
into the already difficult manufacturing situation 
an element of competition for available supplies. 

Fabric manufacturers may be expected to 
“bid their heads off” to obtain the government’s 
bulk business. The same will be true concern- 
ing filling materials, thus adding still another 
hardship to be borne by the already harassed 
manufacturer in the bedding and furniture field, 

As we have already pointed out in a former 
discussion, concern over these latest govern- 
mental excursions into the manufacturing busi- 
ness is not confined to the industries affected, 
If the government can make mattresses with 
amateur labor they also can make case goods, 
furniture, upholstered furniture, rugs—or any 
other element of household utility that is sup- 
plied to the unemployed through the expenditure 
of relief funds. 

Governmental enterprise that adds to the 
unemployment of skilled workers in one com- 
munity for the sake of increasing the employ- 
ment of unskilled workers in another community 
is a form of economic waste with which we can 
have but little sympathy and in which we have %. 
no faith. 

(Continued on page 52) 
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INVENTOR 


T Lyons, France, the occasion of La Foire 

de Lyon this year is made the occasion for 
celebrating the centenary of the death of Joseph 
Marie Jacquard which occurred August 7, 1834. 
To the inventive genius of Jacquard, the city of 
Lyons and the silk manufacturing industry owes 
much of its prestige and not a little of its manu- 
facturing success. 

As a young man Jacquard, son of the silk 
weaver, Jean Charles, was himself engaged in 
the fabrication of silk in the assistance of his 
father. Working by day and studying by night 
he sought to develop a means of relieving the 
weaving industry from the necessity of using 
draw boys to raise the various sheds of warp in 
the production of a pattern. 

Supplementing the inventions of Bouchon, 
of Falcon, Reynier and Vaucanson, Jacquard 








Draw loom—the type used prior to Jacquard’s invention. 


IN MEMORIAM 
OF THE DEATH 
OF THE GREATEST 
IN THE 
TEXTILE Fite 











A modern Jacquard loom 


pursued his experiments through many years, 
meeting with many disappointments, until at the 
age of 49 he was granted his first Brevet de In- 
vention (patent) in December, 1801. 

In 1805, on Napoleon’s passage through the 
city of Lyons, the Mayor of the city called to the 
Emperor’s attention the merits of Jacquard, and 
suggested that he be allowed a pension in view 
of his inventions in improving and simplifying 
the manufacture of cloth. On being asked by 
Napoleon to suggest a sum, the Mayor replied: 

“He is a modest man, fifty francs will 
suffice.” 

“Behold,” said the Emperor, “a man who 
is contented with a little. We have still the brave 
people in France. Your Jacquard shall have that 
which you demand.” 

During subsequent years when the constitu- 
tional monarchy had succeeded to the empire and 
Jacquard had reached the age of sixty-seven 
years, the Prefect of Lyons sought out Jacquard 
to inform him that the jury of the Exposition of 
Lyons had decided unanimously to present him 
with a medal of gold. 

“But this is not all,” said the Prefect to the 
astonished inventor. “I have the pleasure to in- 
form you that his Majesty, in order to recom- 
pense you for the eminent services which you 
have rendered to the silk industry, to the region 
of Lyons, and to the entire country, has ordered 
under date of November 17, 1819, your nomina- 
tion as a Chevalier of the Legion d’Honneur.” 

Jacquard responded to the Prefect express- 
ing his gratitude to the king and saying that this 
was the proudest day of his life, his only regret 
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being that he no longer had at his side to partake 
of his joy those who were the faithful compan- 
ions and co-workers in his efforts. 

Fifteen years later, on August 1, 1834, Jac- 
quard was stricken with illness, which six days 
later resulted in his death. 

This, in brief, is the record of the man 
whose inventive genius gave to the weaving in- 
dustry the machine which bears his name—a 
machine that during one hundred years and more 
has served to make feasible the weaving of the 
most intricate patterns, and without which it 
would be practically impossible to produce other 
than the simplest designs in mechanical loom 
weaving. 


To the upholstery fabric industry the inven- 


tion of Jacquard has been a dominating influence 
through which the most exquisite effects in de- 
sign and color harmony have been produced. The 
city of Lyons and the people of France do well 
to honor the memory of Jacquard in the celebra- 
tion of the hundredth anniversary of his death, 
while in every country where the name of Jac- 
quard is a synonym for the highest developments 
of the weaving art it is well to recall with appre- 
ciation the struggles and triumphs of this inven- 
tive genius who produced a machine so perfect 
and so complete that in more than a century 
practically no improvements have been developed 
in the mechanical process and but a few impor- 
tant improvements in the operation of the 
machine. 








In the Museum of Arts et 
Metiers, Paris, stands the 
original perfected loom of 
Joseph-Marie Jacquard of 
which the accompanying illus- 
tration is a photographic re- 
production. The Jacquard at- 
tachment is carried above the 
loom supported in place by 
four upright posts having 
forked extremities which 
straddle the top framing of 
the loom. Successively the 
cards pass through the ‘“‘Jac- 
quard” and cause the raising 
of the selected warp threads 
to form the pattern. 
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TEXTILE ASSOCIATION MEETS TO 





DISCUSS CODE AMENDMENTS 


GENERAL meeting of the National Up- 

holstery and Drapery Textile Association, 
Inc., was held on Tuesday, August 14th, for the 
purpose of discussing various amendments pro- 
posed by the Code Authority. The conclusions 
reached by the members of the industry in con- 
nection with the proposed amendments are as 
follows: 


Stratistics—A provision making it a violation of the 
code for any member of the industry to report pur- 
posely incorrect statistics was approved. 


FatsE Recorps—The industry approved a provision 
to the effect that it will be a violation of the code for 
any member to withhold from or insert in any invoice 
a statement which would make that invoice a false 
record. 


SAMPLES—There was unanimous approval of a pro- 
posed amendment that would permit the free distribu- 
tion of 6” x9” samples regardless of whether the pat- 
tern actually was purchased, provided that no more 
than six of any color of any pattern shall be given to 
any customer in one season; and provided further, 
that larger bona fide samples may be sent on memo- 
randum to be returned within 30 days and if not so 
returned, to be billed at regular price. No allowance 
or discount other than cash discount for merchandise 
sold is allowed for samples to be used in sample books. 


INTERPRETATION OF “F. O. B. Miti”—A proposal to 
interpret the “F. O. B. Mill” provision of our code 
so as to permit free deliveries to customers, as well 
as to common carriers, in the mill city, was approved. 


ASSESSMENT OF MEMBERS OF THE INDUSTRY—The in- 
dustry approved a provision authorizing the Code Au- 
thority to assess members of the industry for their 
equitable share of the cost of code administration re- 
gardiess ort whether or not they voluntarily con- 
tributed. 


BINDING oF SALES AGENTS—A tentative amendment 
was approved by which manufacturers’ distributors, 
sales agents, jobbers and/or factors for manufacturers, 
who act as agents selling on prices and terms fixed 
by the manufacturer, will be bound by the uniform con- 
tract and fair trade practice provisions of the code. 


Non-Liasitity or Cope AutTHorIty MEmMBERS—A 
more or less “stock” provision for industry codes was 
approved under which members of the Code Authority 
are relieved of individual responsibility for their actions 
as members of that body. 


HANDICAPPED WorKERS—The industry approved a 
tentative amendment which would permit light work to 
be given to persons whose earning capacity is limited 
because of age or physical or mental handicap; such 
persons to be exempt from the minimum wage re- 
quirements provided, however, that in no case may 
the number of such’ persons exceed 5% of the total 
number employed. 


Hours LIMITATION FOR WATCHMEN, CLEANERS FIRE- 
MEN AND SHIPPING AND OutTsipeE CrEws—Heretofore, 
under our code, watchmen have been subject to a forty- 





hour per week maximum with a ten percent tolerance 
(forty-four hours). Cleaners, firemen, shipping and out- 
side crews have been subject to no hours limitation 
whatever. A proposal was approved which would limit 
all of the employees menticned to a maximum of fifty- 
six hours per week. 


Cost Finpinc AND Destructive Price Cutrrnc—An 
amendment was approved under which the present pro- 
vision in the code against sales below the individual 
manufacturers’ cost would be superseded by a provi- 
sion to the effect that only in price cutting emergen- 
cies would any attempt be made to control prices. This 
amendment is in conformity with the present price 
control policy of NRA which is to not attempt price 
control unless destructive price cutting in any industry 
reaches the point of its becoming an industry emer- 
gency. 


Open Price Fittnc—The industry rejected a proposal 
that the code be amended to require that prices be filed 
with the Code Authority by members of the industry 
on certain staple goods which would be specified; the 
point being that when such prices were filed it would 
be a violation of the code for a member to sell at 
other than those prices until he had filed different 
prices. 


INVENTORY ControL—On the basis of one vote for 
each company, the industry disapproved a proposal to 
eliminate the machine hour limitation of two forty- 
hour shifts now in the code and to adopt instead an 
inventory control plan which would permit unlimited 
operation of machinery up to the point at which a 
manufacturer had accumulated an inventory of 20% 
of his sales for the previous twelve months, at which 
point he would be required to reduce his manufacturing 
operations by 50% and if the inventory continued to 
increase until it reached 30% of his sales for the pre- 
vious twelve months, he then would be required to 
discontinue all manufacturing operations. 

A request was made, however, for a vote on this 
question on the basis of the amount of dues by each 
member of the Association in accordance with the 
voting plan provided for in Article VIII of our con- 
stitution; this vote is to be arranged for by the General 
Manager. 


SUGGESTED Prox. TERMS IN PLACE oF “STRAIGHT” 2%, 

10 Days 

There was some discussion at the general meeting 
of the industry of the idea of making it optional that 
discount terms could be granted on the Lasis of 2%, 
10th prox. instead of a “straight” 2%, 10 days, but the 
majority vote of the meeting was in favor of adhering 
to the present terms of the code, which are 2%, 10 
days, net 70 days. 


REQUIREMENT THAT Propos—ED AMENDMENTS BE First 
PRESENTED TO INDUSTRY 


A motion was made and unanimously adopted that 
hereafter proposals for amendments to the code shall 
not be submitted to NRA until they have first been 
approved by the industry as a whole. 

Arrangements will be made with NRA for a public 
hearing in Washington in connection with the amend- 
ments which were approved as stated in the foregoing; 
thus, members of the industry will have a second op- 
portunity to discuss the questions involved. 
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WITH THE 
BUYERS AND 
SELLERS 


NEUMANN: 


Aaron Neumann, American 
representative for a number of foreign uphol- 
stery fabric firms has just returned from a two 
months’ stay abroad during which he arranged 
for the production of his fall lines. The new fab- 
rics styled under his direction are already in 
work and will greatly augment his presentation 
for the season. 

Foote: Alexander Foote who has been as- 
sistant buyer of the floor covering department for 
Strawbridge & Clothier, for the past fifteen 
years, has succeeded to the buyership, with the 
death of Ernest E. W. Cruickshank, which is an- 
nounced elsewhere. 

WabE-Rosertson: The names of Howard 
Wade of Atkinson Wade & Co., and C. S. Rob- 
ertson of Robertson Factories have been added 
to the Code Authority for novelty curtains, dra- 
peries, bedspreads and the novelty pillow indus- 
try as non-Association members. 

Esert: L. F. Ebert has been appointed 
buyer-manager of the drapery department of 
Robertson Brothers Dept. Store, South Bend, 
Ind. Mr. Ebert who has recently been in the re- 
tail drapery business in South Bend, closed out 
his business to become identified with the store. 
He is well acquainted in the community having 
previously been for several years buyer of the 
George Wyman Store of the same city. He was 
also at one time with the firm Hager & Bro. of 
Lancaster, Pa., and Morehouse-Martens, of 
Columbus, Ohio. 


SCHLOEMER: L. 


Schloemer, for thirteen 


years head of Walker’s, Inc., Los Angeles, dra- 


pery department, and more _ recently with 
Walker’s, Long Beach, has assumed the position 
of buyer and manager of Jacoby’s drapery de- 
partment, Los Angeles. 

Hotman: N. G. Holman has resigned as 
buyer of draperies and rugs for the downstairs 
store of the L. S. Donaldson Co., Minneapolis. 

Barrp: R. A. Baird, buyer and manager of 
the drapery and rug departments at Olds, Wort- 
man & King, Portland, Oregon, is reported in a 
newspaper account to have resigned. 

CUNNINGHAM: Raymond B, Cunningham. 
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formerly with Sterchi Bros.’ interior decorating 
department, Knoxville, Tenn., has joined Mays 
Furniture Co. The latter firm is to carry a com- 
plete line of draperies and upholstery materials 
besides custom made furniture. 


SAMPSON-BRAUN: Ralph Sampson who has 
been with Bullock’s, Los Angeles, for several 
years in various capacities has been appointed 
assistant buyer of rugs and carpets to Prescott 
Braun, the buyer in charge. 

Knox: John B. Knox, for the past three and 
a half years with W. & J. Sloane, first as pub- 
licity and advertising director and later as vice- 
president in charge of retail operations of the 
New York and Washington stores, has resigned 
to accept a position as sales promotion manager 
for John Wanamaker, Philadelphia, a newly cre- 
ated executive position. Prior to joining Sloane’s, 
Mr. Knox was publicity director for Blooming- 
dale Bros., and prior to that was with Lord & 
Taylor for several years during which time he 
served as employment and advertising director, 
where he was associated with Charles Shipley, 
now active head of the Wanamaker business. 

Luvis1: Mr. Luvisi has been appointed 
drapery buyer at Howe & Rogers, Syracuse, 
N. Y. 

ConnER: P. J. Conner, formerly furniture 
buyer of the Steinbach Co., Asbury Park, N. J., 
has resigned. He is succeeded by John Steinbach, 
son of the owner, formerly lamp buyer. 

Witson: H. F. Wilson, formerly of Claw- 
son & Wilson has joined the sales staff of the 
Earl Warren Masden Co., Chicago, and will 
travel New York State and New England. 

Mount: G. W. Mount, who for the past 10 
years has represented the Berbecker & Rowland 
Mfg. Co., and their successors, the Beardsley & 
Wolcott Mfg. Co., has joined the sales force of 
the Gould-Mersereau Co., Inc., and is calling 
upon his trade acquaintances in his regular ter- 
ritory. 

WittiaMs: F. Williams, who has for the 
past two years been connected with the drapery 
department of McCreery & Co. as decorative ad- 
viser and in charge of floor arrangement, has 
resigned to assume the position of drapery buyer 
with the Yowell-Drew Co., Daytona Beach, Fla., 
entering upon his new duties September 10th. 
Mr. Williams was formerly connected with the 
Yowell-Drew Co. and has a considerable clientele 
in the Florida territory. 

Erwic: John J. Erwig for the last two and 
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one-half years in charge of the upholstery and 
drapery department of Carson Pirie Scott & Co., 
Chicago, has resigned. He has made no an- 
nouncement of his future plans. 

Hix: Jack Hill, furniture buyer for Carson 
Pirie Scott & Co., Chicago, and several years 
with the firm, has resigned. 

Lawson: Hugh Lawson, who has been in 
charge of a number of the home furnishings de- 
partments of Carson Pirie Scott & Co., is, in 
addition, now buying draperies and furniture, 
following the resignation of John Erwig and Jack 
Hill as announced above. 

Wivkins: J. M. Wilkins, formerly assistant 
buyer of hosiery in the basement store of the 
J. L. Hudson Co., Detroit, has been appointed 
assistant to C. C. Sickenberger, divisional mer- 
chandise manager of home furnishings, floor cov- 
erings, draperies and piece goods for the base- 
ment store. 

Roperts: N. A. Roberts, formerly with the 
G. M. McKelvey Co., Youngstown, Ohio, has 
been appointed buyer of piece goods, domestics, 
floor coverings and draperies for the basement 
of Wm. Taylor Son & Co., Cleveland. 

Force: Arthur E. Force. Jr., whose resigna- 
tion from the Bon Marche, Lowell, Mass., where 
for five years he has been head of the drapery 
department was announced in the July UpHot- 
STERER, has engaged with Thresher Bros., Bos- 
ton, and will be in charge of a new curtain and 
drapery department to be opened by the latter 
firm. 

Gross: Lawrence Gross has been appointed 
merchandise manager of the home furnishings 
section of Gimbel Bros., Milwaukee. 

Cottins: Martin Collins, formerly with the 
May Co., Baltimore, has succeeded Lyle Humble 
as floor covering and drapery buyer at the Gertz 
Store, Jamaica, L. I. 


Woop: Helen Hewitt Wood, formerly affili- 
ated with the Decorating Bureau of Halle Bros., 
Cleveland, has joined Wm. Taylor Son & Co. 
of the same city as interior decorator. 

MIHoLkt1: Lydia Miholki has been appointed 
department manager of the draperies, curtains, 
bedspreads, blankets, etc., of the B. Muehlig De- 
partment Store, Ann Arbor, Mich. 

CLEAVER: Robert F. Cleaver, formerly assis- 
tant buyer of draperies in the basement depart- 
ment of Bamberger’s, Newark, N. J., has been 
appointed in charge of the basement drapery de- 
partment of Loeser’s, Brooklyn. 









BERLOw : Nathan Berlow has been appointed 
buyer of floor coverings, curtains, draperies, bed- 
ding and lamps for J. & A. Baker Co., Buffalo, 
a unit of the Kobacker’s Stores, Inc. 
Drisco..: W. J. Driscoll, formerly of Morse 
& Driscoll, Inc., has opened a New England cur- 
.tain factory for Robertson Factories, Inc., at 
Taunton, Mass., to manufacture and distribute 
Vogue curtains and curtain fabrics in the Eastern 
states. The territory covered from the factory 
comprises the New England States, Southern 
New York State and the Metropolitan area, New 
Jersey, Philadelphia, Baltimore, and Washington. 





TEXTILE COURSES AT COLUMBIA 

THE evening textile courses at Columbia Uni- 

versity are announced as follows: Spinning 
and Weaving of Cotton—7:30 to 9:20 p. m. 
Monday nights. Room 410-B, Mines Bldg., by 
H. R. Mauersberger ; begins October Ist. Spin- 
ning and Weaving of Rayon—7 :30 to 9:20 p. m. 
Thursday nights; Room 410-B, Mines Bldg., by 
H. R. Mauersberger; begins September 27th. 
Design for Textiles—7 :30 to 9:20 p. m. Monday 
nights; Room 410-B, Engineering Bldg, by Mr. 
Wm. H. Arlt; begins October 1st. 


ANOTHER BLOW AT DESIGN PIRACY 

STILL another influence in the war against de- 

sign piracy has been launched by the National 
Alliance of Art and Industry, Inc. This organi- 
zation has just announced the formation of a 
Design Registration Bureau which, pending ef- 
fective legislation from Washington, will give 
every available protection to original designs sub- 
mitted by designers or the fabric manufacturing 
industry. It is the hope of the National Alliance 
that this procedure may serve as an additional 
means of demonstrating the value of design to 
judges and juries throughout the country before 
whom prosecution for design infringements may 
be taken. While the Alliance cannot bring suit 
against a copyist, it can and will ask for an ex- 
planation from the offender when piracy has been 
proved, and it will act as a material witness 
should the case come to trial. 

Design registration is free to members of 
the National Alliance, with certain necessary re- 
strictions, while a small charge is made to non- 
members. Experience has proven that the copy- 
ist hesitates to copy a design that is known to 
be dated and registered. The Bureau is opened 
in the organization’s headquarters, Room 1712, 
30 Rockefeller Plaza, from 10 to 4 daily except 
Saturday. 
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A HALF CENTURY OF DECORATION SERVICE 


GOLDEN covered booklet carrying the title 

“After Fifty Years” gives an interesting his- 
tory of Greiwe Inc., interior decorators, formerly 
J. H. Greiwe & Sons Inc., Cincinnati, Ohio, the 
firm by whose courtesy we present the groupings 
illustrated on this and the opposite page. 

Fifty years is a long period in the history 
of any business, and it is but natural to expect 
that the firm originally established a half century 
ago by John H. Greiwe, as a painter and decora- 
tor has seen many changes in its growth from 
an organization employing two people to one em- 
ploying two hundred. 

Up to a year ago the interests of the firm 
consisted of painting, decorating, woodwork re- 
finishing and wall papering. Since that time the 
firm have opened a new department of interior 
decoration undertaking fine residential work, pub- 
lic building contracts and involving the entire 
decorating and furnishing including draperies, 
rugs, furniture, etc. The illustrations we show 
are of example rooms set up for the view of 
prospective clients. 
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QUESTIONS ASKED NANCY McCLELLAND 
AND MISS McCLELLAND’S ANSWERS 


(Continued from page 30) 
money and so much time and so much good 
temper. I think they don’t realize that that is 
one of the things that a decorator can really do 
for them. 

Question: “I can afford to study only a 
year. Where would you advise me to go to 
school?” Without knowing the preparation that 
this person has already, I can’t answer that ques- 
tion very intelligently. I suppose you are all 
college graduates here, aren’t you, everyone who 
is here? If this is a person who has a college 
training, who has specialized in art or in the 
theory and history of things related to art sub- 
jects, then I should say that possibly the very 
best place to go would be to Carnegie Tech, in 
Pittsburgh. As far as I can find out, they are 
carrying out courses in decoration which come 
closer to the ideal that we have for the decora- 
tor’s education than anything there is anywhere 
else because they have laboratories and do prac- 
tical work. 

Question: “How does one find employment 
after completing an interior decorating course 
when they never have had any experience be- 
fore? Everyone now says that employers ask, 
‘What experience have you had?’” Yes, em- 


ployers always have asked that question, but I 
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think that today they are much more lenient than 


they have been. The only way I can suggest to 
find employment today is to do what Miss Ear- 
hart told you, and to take an axe and go out and 
make the rounds, knock the doors down if you 
can. Two girls that I know who started out to 
get positions six months ago have only just found 
them, but they got good positions and not tem- 
porary ones but permanent ones, and they are 
very happy that their persistence and _ their 
courage held out as long as it did. All of you 
will need courage, a great deal of courage, in 
these times, but if you have that and if you keep 
at it, you will find the job that is waiting for you 
around the corner. (Applause) 





[HE bedspread department of the Davison- 

Paxon Co., Atlanta, Ga., has been moved 
from the linens and domestics department on the 
second floor, to the drapery department on the 
fourth floor, a move in recognition of the fact 
that customers prefer to purchase bedspreads to 
match their draperies. 





THE Dress SHADE Co., St. Louis, manufactur- 

ing retailers, have opened a department of in- 
terior decoration featuring made-to-order and 
ready-made draperies. 
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HOW DECORATIVE CONTRACTS ARE HANDLED 
IN THE MODERN DEPARTMENT STORE 


(Continued from page 27) 

Individually, we have, of course, nothing 
to do with credits and collections which must 
be supervised by the department. 

Where local delivery is involved, this 
must be charged out of our markup. 

There is no competition between our 
work and the ordinary floor sales because 
very little institutional or contract purchasing 
today is placed by somebody shopping the 
market. Invariably the sales are made by 
such a department as ourselves contacting the 
customer, finding out what is needed, recom- 
mending a layout, and when successful, mak- 
ing the installation on the price quoted. 

The Dodge reports, above referred to, 
are, of course, in our hands sufficiently in 
advance of the building of any fair sized 
institution within our district long before 
there is any thought of the purchase of the 
various needs that are finally installed within 


the building. 
While appointments are usually made by 
direct negotiation with our clients, we are 


compelled to be continually on the go and 
occasionally a client calls at the store in our 
absence. In this case another contract sales- 
man is called upon and if an additional 
installation results in the service, the person 
taking care of this sale shares in our com- 
missions. 

There may be disadvantages in this form 
of contract handling, particularly to us in the 
fact that the income is not definite and con- 
stant, but on the other hand, apart from the 
freedom one has in the use and distribution 
of their own time, there is a greater oppor- 
tunity for increased earnings in proportion to 
the work one does. 

Naturally, of course, a certain amount of 
business must accrue from the effort of a con- 
tract salesman so employed or the store will 
lose out and the connection will be unsatis- 
factory and short lived. 

In a sense, the most important feature of 
a connection of this kind is the character and 
standing of the store with which you are con- 
nected. In the case of a high-class store, its 
prestige assists in obtaining an audience with 
the prospective customer and carries weight 
with the submission of the contract estimate. 

It might be inferred that because of the 
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fact that the store advances no money against 
possible commissions, with the exception of 
traveling expense, that positions of this kind 
would be comparatively easy to obtain. On 
the contrary, however, they are just as hard 
to find and to hold as any position would be 
on a salary basis. 

As far as I can judge, success in this type 
of work depends to a great degree on one’s 
aptness to develop the mercantile sense on a 
decorative basis. In other words, you have 
to be actually a merchant, know all the pos- 
sible sources of supply, the various grades, 
types and values of merchandise of every de- 
scription—silverware, glassware, linens, dra- 
peries, rugs, furniture, Venetian blinds, radiator 
covers, lighting fixtures, painting of the walls, 
wall paper, etc., and to have the ability to 
utilize this knowledge in the creation of plans 
and layouts and in the employment of samples 
of floor coverings, wall coverings, photo- 
graphs of the furniture, the coverings for the 
furniture, curtains, and draperies in a con- 
vincing and authoritative way that creates 
customer confidence and approval. 

Naturally, a large part of our work is the 
refurnishing of existing buildings, and usually 
we are compelled to operate on a limited 
budget. For this reason the contfact prices 
carry just the barest profitable margin over 
the wholesale supply prices and are in no 
sense competitive with stock merchandise 
carried in the departments of the store. 

However one may view this method of 
handling decorative contracts, there is ample 
proof that it represents sound merchandising 
principles and it is the method employed in 
handling contract work by most of the lead- 
ing department stores in New York and, I 
presume, in similar cities throughout the 
country. 


PACIFIC COAST NOTES 
(Continued from page 20) 

Week is reported by Caro & Upright, who 
moved several months ago to ground floor 
quarters in the Western Furniture Exchange, 
San Francisco. Striped drapery materials in 
Mexican motifs and colorings came in for spe- 
cial attention. Following the special event, 
David Upright returned to his Los Angeles 
headquarters. 

S. Harris & Co., curtains and draperies, 


(Continued on page 50) 
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ART MODERNE 
1925-1934 


F COURSE we knew that all styles have 
their approach, their peak and their de- 
cline, sometimes occupying several years in their 
cycle. But until we recently went over back 
numbers of THE UPHOLSTERER in which were il- 
lustrated rooms reflecting the art moderne of 
1925 and various subsequent stages, we did not 
realize how drastic are the changes that have 
occurred and we had no idea how startlingly 
different the art moderne in vogue in 1934 is 
from the art moderne of say 1927. Rooms which 
we illustrated in the latter year present today a 
woefully strange and bizarre appearance and if 
their owners have not been able to have them re- 
decorated, they are to be as pitied as would be 
a woman who this Autumn had to reflect in her 
dress the costume styles of six years ago. 


And that brings us to the question of how 
wise it is for an interior decorator to recommend 
to any but his wealthier clients, a style of deco- 
ration, the various stages of which so quickly 
“date”. Frankly speaking, we are of the opinion 
that a decorator will serve his clients better, un- 
less he is certain that they will have the funds 
for redecoration within a short period of time, 
if he will forego whatever glory and acclaim he 
may acquire by working in the “faddist’s” mode 
and stick, in fundamentals at least, to those styles 
and periods which are established in the annals 
of good taste. 

Some day perhaps, the art moderne style will 
acquire its own basic design and aesthetic prin- 
ciples. When it does, its practice will undergo 
only normal evolutionary changes and no longer 
reflect changing influences of an undetermined 
style. Then the art moderne of any year will no 
longer “date” a few years later and may be rec- 
ommended to anyone. 











A room like this never “dates.” It was in good style a century and a half ago; it will be in good style and taste 
or many centuries to come. 
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Upper left: Kurlymo, a modern mohair from the Upper right: This design typifies correctly the form 
Shelton Looms. Its rough pronounced texture is of motifs so successfully employed by the Adam 
achieved by shaggy rows of pile in lighter tone than Brothers in wood carving. The motifs are faithful 
the ground of the fabric which is revealed between reproductions taken from a library of Adam plates 
the rows. It is guaranteed for five years against moth and reassembled for a practical furniture covering or 
damage and is obtainable in eight smart shades. 54 a drapery fabric. The variety of twills and weaves 
inches wide. An extremely serviceable fabric. have been carefully studied to render highlights and 

shadows and the fabric is properly named Cameo. It 
is available in approximately pt ground colors and 
is equally adaptable to strictly period rooms or to 
environments featuring the Neo-classic. Orinoka Mills. 
Lower left: A frise of unusually clear-cut figuration. 
It is woven with cut and uncut pile on a German Lower right: A flat mohair fabric, hand-printed in 
wire loom, while the fine stripes which divide the color with a cross stripe rope pattern adaptable for 
design into secondary squares are without pile. A light upholstering, slip covers or draperies. One of 
sturdy medium-weight fabric for upholstery purposes. the new designs by L. C. Chase & Co. confined to 
Collins & Aikman Corp. Carrillo Fabrics Corporation. 


SOMF RECENT FABRIC DEVELOPMENTS 


With Appended Sales Promotion Description Supplied by the Producers of the Various Materials 
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WHAT IS NEW 
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IN THE MARKET 


MORE NEW FABRICS BID FOR ATTESTICN 


KiNKIMO, AS THE NAME IMPLIES, is a kinky 

curly mohair surface to an upholstery fabric 
in the line of the Shelton Looms. It has the 
appearance of a curly fur and comes in a com- 
plete line of colors. The shaggy texture is ap- 
propriate for furniture in the modern manner. 
Moth proof insured. 





A STRIKING NEW RAYON GRENADINE in the range 

of curtain materials shown by Erbun Fabrics 
Corporation is a two-tone double cross stripe 
with alternating plain stripes of white. The two- 
tone effect is produced by the introduction of 
colored yarn filling contrasting with the twisted 
white warps. 48 inches wide. Offered in four 
colors. 





A TWO-COLOR COTTON VELVET having figured 

diagonal bands in a color that contrasts with 
the body of the fabric, the latter having a ribbed 
face with smaller diagonal etched bands is new 
in the line of the H. B. Lehman-Connor Co. It 
is called Neo-Classic Velvet and is a striking ma- 
terial with clear-cut etching of a contrasting color 
that has the appearance and quality of an ap- 
plique. It comes in five different color combina- 
tions and is 54 inches wide. 





A FIGURED FRISE WHICH CARRIES THE NAME 

WESTON is a new addition to the Fall line of 
the Andrew Dutton Co. It is 54 inches wide and 
has a diminutive check figure alternating frise 
and plain pile. It comes in five furniture colors 
and there are seven plain colors to match. 





AN ATTRACTIVE SQUARE MESH NET WITH SLUB 

FILLING yarns marketed under the name of 
Orlando Gauze is new in the Fall line of the 
Forster Textile Mills. It is 38 inches wide and 
the colors which have a slight variation due to 
the thick and thin yarns are sandee, eggplant. 
golden rod, coral, and reseda. 





A CHALK WHITE CHECKED PILE VELVET desig- 

nated 1/3101 is an extremely interesting 
material in the line of Cheney Bros. for use 
where a white fabric is desired. It is 54 inches 
wide, has a close dense pile alternating with small 


squares where the pile is omitted and is equally 
appropriate for delicate upholsterings or for 
curtain purposes. The trade name for this mate- 
rial, although intended to convey no style signifi- 
cance, is Colonial. 





OPAL SHEER IS THE NAME OF A DU Pont ACELE 
FABRIC, a new curtain’ material in the line of 
Witcombe-McGeachin & Co. 


PACKAGED MIRROR AND PICTURE CORDS to retail 
at 49 cents and 98 cents are a new develop- 
ment to increase trimming sales put out by the 
Consolidated Trimming Corp. The merchandise 
is boxed attractively with a cellophane front 
which protects the cords from soiling and yet 
permits the merchandise to form an attractive 
display. 
[PORTED HOOKED RUGS are being shown at F. 
Schumacher & Co. in sizes up to 9 by 12. 
Some unusual interesting examples are in re- 
production of the old Moroccan rugs with the 
pile nearly an inch deep and in some cases cut 
out in patterns. 





A REMARKABLE exhibition which included about 

400 numbers of upholstery stuffs was opened 
recently by F. Schumacher & Co. It amplified 
the exhibition given in June at the A. I. D. Con- 
vention and had a value to the student of deco- 
ration insomuch as it showed the things in vogue 
today for smart furnishings. 

There was a noticeable absence of period 
styles. Here and there were some patterns sug- 
gesting the Georgian thought but nearly every- 
thing was of independent thought, far removed 
from the conventionalities of the past. 





PASTEL VELVET IS THE NAME of a new close- 

pile light-weight cotton velvet offered in five 
solid colors and seven delicately printed two- 
color effects in the line of the Shendell Mfg. Co. 





DIcNITy Is THE NAME OF A NEW NEO-CLASSIC 
spray-and-ribbon effect on 36 inch broad- 

cloth, a fabric new to the drapery field. In the 

Pamilla Drapery Line of Pacific Mills. 
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A MATERIAL APPLIED TO THE WALLS OF CLOSETS 

in homes as a substitute for. cedar in the 
creation of moth repellant closets, formerly ap- 
plied as a part of the plaster coat, is now ob- 
tainable for sale and use by the retail trade. 
Formerly known as Plast-O-San, the material 
is now called Cedex. It comes in dry powder 
form, 1, 5, and 10 pounds to the container, is 
mixed with water to form a paste and adheres 
to any type of wall or surface. Applied with the 
brush or trowel it dries overnight. It is obtainable 
from the Fletcher Hall Corporation, Chrysler 
Bldg., New York City. 

STRIKE AFFECTS UPHOLSTERY MILLS 
JN THE Philadelphia manufacturing district 

William F. Kelley, vice-president of the Tex- 
tile Workers issued a call Friday, September 7, 
for a strike on September 10 in the following 
trades: Carpets and rugs, upholstery, draperies, 
and pile fabrics. The union is estimating that 
approximately 16,000 workers are involved in 
this call made up as follows: Upholstery, Phila- 
delphia, 24 mills, 4,000 workers; surrounding 
Philadelphia, 30 mills, 4,000 workers ; carpets and 
rugs, Philadelphia, 11 mills, 2,000 workers; sur- 
rounding area, 5 mills, 250 workers; plush, Phil- 





RECENT MERCHANDISE 
INQUIRIES 


A department of information concerning stock items 
that can be profitably handled by up-to-date stores. 


326. Velour (flock) wall-paper in pastel colorings 
and in a complete range of plain shades. 

327. Paper-backed wood veneer for wall covering. 
We understand that this article comes in 
several delicately dyed, plain shades. 

328. Store window valances, particularly from 
someone who makes a specialty of this 
branch of manufacture. 

329. Decalcomania patterns similar to those found 
on old Hitchcock chairs. 

330. Fancy nail puller. Small machine of pincher 
type for extracting fancy-headed nails. 
331. Stock and special order davenports convert- 
ible at will into double beds, preferably those 

containing storage space for bedding. 

332. Decorative plaster ornaments for room 
decoration. Finished or unfinished. 

333. Blue-white checked gingham in checks about 
an eighth of an inch square. 

334. Moire rayon ready-to-hang draperies and 
curtains. 

335. Mirror holdbacks for use with curtains and 
draperies. 


Sources of supply for the above items will be given on 
request. If you have a need for any item of merchan- 
dise, the source of which is unknown to you, we will 
gladly try to supply this information. 
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adelphia and metropolitan area, 32 mills, 4,000 


workers; hair cloth, Philadelphia and area, 10 
mills, 1,500 workers. 


NEW DECORATIVE FIRM 
THE RAUSCH STUDIOS, interior decorators, 
is a new firm in Lubbock, Texas, of which O. 
A. Rausch is manager. 

The studio occupies a building at 1509 Ave- 
nue Q, and specializes in draperies, upholstering, 
curtains, painting, wall paper, carpets, rugs, dec- 
oration, etc. The studio has wainscotted walls 
in antique walnut veneer panelled to the height 
of eight feet. Above this point, the remaining 
four feet of the wall is painted in a tannish-gold 
color, and the panelled ceiling is painted in a 
color three shades lighter than the walls. The 
floor is covered with a two-tone walnut jaspe 
broadloom carpet. 

The studio maintains a complete workroom 
and is equipped to handle any size contract. 


CODE AUTHORITIES SUGGEST AMENDMENTS 
AT A MEETING of the Code Authority of the 
National Upholstery and Drapery Textile As- 
sociation Inc., several proposals for code amend- 
ments were approved and forwarded to Wash- 
ington. Included amongst these were the follow- 
ing provisions: 

Samples not larger than 6” by 9” can be 
given free, though not more than six colors of 
any one pattern. 

F.O.B. mill sales are interpreted to permit 
free delivery by manufacturers to common car- 
riers and purchasers located in the mill city. 

When a competitive situation develops 
around a certain product the Code Authority 
shall establish a minimum price during that emer- 
gency, below which no sales are to be made. No 
other efforts at price control are to be made. 


CHARLES OF LONDON, INC. TO REORGANIZE 
“HARLES OF LONDON, INC., 52 East 57th 
Street, New York City, has filed a petition 
under 77-B of the amended Bankruptcy Act to 
reorganize the corporation. The firm has been 
operated for several years by Charles J. Duveen, 
and the business was incorporated in 1931. Re- 
cently the firm has had a board of directors rep- 
resenting the creditors. Through the reorgani- 
zation plans it is expected that the creditors will 
be paid in- full through the acceptance of- mer- 
chandise to be re-assigned for sale. Liabilities 
are scheduled at $410,000, assets at $550,000. 
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NEWS OFTHE 
INDUSTRY 


ANNOUNCEMENT is made that the Wollner 
Fringe & Cord Co., Inc.,-have removed to 
92-96 Bleecker Street, New York City. 





THE Jamestown Furniture Manufacturers’ As- 
sociation announces the semi-annual exhibi- 
tion to be held October 29 to November 7th. 
All exhibition space in the nine-story building 
has already been leased. 
THE curtain division of the Pacific Mills has 
been removed from Malden, Mass., to Law- 
rence, Mass., where the plant formerly occupied 
by the Atlantic Mills has been renovated to pro- 
vide quarters for this division. 





THE Earl Warren Masden Co., Chicago, con- 

verters of drapery fabrics, have enlarged 
their road staff to fourteen men and have leased 
an additional 6,400 sq. ft. on the floor above 
their showrooms to be used for warehouse pur- 
poses. 





[N a letter of August 15th, Arthur B. Holmes, 

president and treasurer, announces that he has 
purchased the interest of John W. Gleeson Co., 
Inc., Jacquard designers, of 214 West Dauphin 
St., Philadelphia. 

The company has also acquired the services 
of Joseph D. Reiley, formerly of the Steel 
Heddle Mfg. Co., to take care of the harness 
building and supply department of their business. 





S, STAPLER of Philadelphia announce that 

they are featuring, in their cut order up- 
holstery department, the latest fabrics of John 
Zimmerman & Sons and the Collins & Aikman 
Corp’n. 

They are also showing quality lines of cur- 
tain and drapery materials including Celanese 
fabrics in plain and figured effects, 50” pure silk 
taffeta, cotton back satin, silk repp, moire and 
organzine silk damask. 

They also announce that sample books 
showing their complete lines are now ready for 
distribution to the trade. 





THE American Rug and Carpet Co., formerly 
on Canal Street, have removed to 105 Madi- 
son Avenue where they will occupy the store 
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floor and basement with approximately 30,000 
square feet of floor space. The firm was estab- 
lished in 1904 by Phillip H. Rosenberg, the 
present president. 


GREEFF COMPANY IN NEW QUARTERS 

THE Greeff Company, Inc., has removed to its 
new quarters at 49 E. 53rd St., New York, 
occupying the entire tenth and eleventh floors. 

The offices and showrooms are on the 
eleventh floor, attractively designed and arranged 
for the convenient display of the firm’s decora- 
tive fabrics. Stock, sampling and shipping is 
attended to on the tenth floor. 

At the same address is also Guilford Fab- 
rics, an associate company of the Greeff Com- 
pany, and this organization has recently estab- 
lished a new cut order division for department 
stores and furniture manufacturers showing 
complete lines of damasks, brocatelles, tapestries, 
etc., in addition to their regular line of printed 
fabrics. 





A NEW SERVICE FOR DECORATIVE SELLING 
WITH the growing importance of the ensemble 

idea in decoration, a fabrics and wall paper 
ensemble book, (fabrics by F. Schumacher & Co., 
and Wall Paper by The Imperial Paper and 
Color Corporation,) offers an unusual and inval- 
uable service to the decorator in helping to cre- 
ate sales. 

This book is a presentation of smart fabrics 
and wall papers chosen to harmonize with each 
other. It contains a wide variety of wall paper 
styles and colorings, representing all the impor- 
tant modern decorative schemes for all types of 
rooms. With each wall paper there are three 
fabrics swatches in size 6 inches by 12 inches 
selected to harmonize with the wall papers for 
decorative purposes such as draperies, glass cur- 
tains, upholstery, etc. 

A customer interested in the fabrics will 
also be attracted to the wall paper that har- 
monizes with them, and vice versa, a customer 
interested in the wall paper very possibly will 
be intrigued by the complementing fabrics. 

The ensemble book is sold by Schumacher 
for exactly what it costs to produce it. 

The wall papers shown are not sold by F. 
Schumacher & Co. but are available to the dec- 
orator from any authorized distributor of the 
Imperial Paper and Color Corporation. 


SEPTEMBER 15, 1934 





THE UPHOLSTERER AND INTERIOR DECORATOR 


OBITUARY 
EEE 


MartTIN B. FOWLER 


HE upholstery trade of New York was sad- 

dened to learn on Monday, August 20th, of 
the death, after a brief illness in Polyclinic 
Hospital, of Martin B. Fowler, well-known trav- 
eling man and a prominent representative of the 
New York wholesale trade. The deceased was 
a charter member of the Upholstery Travelers 
Ass’n which later became the Upholstery Ass’n 
of America and was for many years its treas- 
urer, occupying this position at the time active 
operations were abandoned in 1931. 

The deceased was for many years with the 
Patchogue Manufacturing Co., predecessors of 
the Patchogue Plymouth Mills. He was for 
awhile engaged by Powdrell & Alexander Mfg. 
Co., prior to joining in the partnership of 
Scripture & Fowler. On the dissolution of this 
firm Mr. Fowler traveled for a number of other 
concerns, principally with the heavy goods divi- 
sion of the business, and was well known to a 
large number of buyers throughout all terri- 
tories. 

His removal to the Polyclinic came as a sur- 
prise to his many friends in the trade, and it 
was only then that it became known that he was 
seriously ill. 

Funeral services were held Wednesday morn- 
ing at 10:00 A. M. in the Funeral Chapel at 1879 
Amsterdam Ave., which were attended by a 
representative group of the New York uphol- 
stery and curtain industry. Interment took place 
following the service at Greenwich, Conn. He 
is survived by his widow. 

Horace S. GRIFFITH 
ORACE S. GRIFFITH, 79, president of Penn 
Tapestry Company, Glen Riddle, Pa., died 
at the home of his son, Horace, in Norwood, 
Pa., on August 10th. 

Mr. Griffith was born in a log cabin at Glen 
Riddle. At the age of 9, while his father fought 
in the Union Army during the Civil War, he 
helped to support the family by working in a 
textile mill. 

In 1880 he started a newspaper business in 
his home community, besides operating a gen- 
eral store. In 1898, he opened an undertaking 
establishment with his son, Horace, which the 
latter still conducts. A few years later Mr. 
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Griffith purchased an interest in the Penn Tapes- 
try Co., and soon thereafter became its head. 
For thirty-five years he was accounting war- 
den of the Calvary Episcopal Chuch, Rockdale. 
He is survived by one daughter, and five 
sons, of whom Richard J. and Arthur B. are 
executives of the tapestry company. 
Funeral services were held August 14. 


ArtTHur L. HAWKINS 


HE death of Arthur L. Hawkins at the age 
T of 46 occurred on August 25, 1934, at Mari- 
etta, Ohio. 

The deceased was an interior decorator well 
known in the Marietta section, having recently 
been associated with the decorating and furnish- 
ing of Marietta’s “Home of Today,” through 
which, because of the thousands of people visit- 
ing this example home, he received many orders 
and much favorable comment. 

Funeral services were held at his late resi- 
dence in Marietta, Ohio, and at the M. E. church 
in Nelsonville, Ohio. Interment in Greenlawn 
Cemetery, Nelsonville. Mr. Hawkins is survived 
by his widow, father and mother, a brother and 
two sisters. 


Mrs. KATHARINE REINHART TAYLOR 


RS. KATHARINE REINHART TAYLOR, direc- 
M tor of the antique galleries at Marshall 
Field & Co., Chicago, for the last ten years, 
died September 1 at the Presbyterian Hospital. 

Mrs. Taylor was a woman of remarkable 
taste with a wide circle of acquaintances and 
clients amongst the foremost families of 
Chicago. Deceased was 62 years of age and is 
survived by her husband, George Hallack Taylor, 
one son, and a sister. 


WARNER CREIGHTON Nott 


ARNER CREIGHTON Nott, who has been 

\ associated with the F. & R. Lazarus Co. 

for eight years and in charge of their Oriental 

rug section, died recently at his home, 2357 N. 

High Street, in that city. He is survived by his 
widow, two sons, and a daughter. 


JoHN COCHRANE 
OHN COCHRANE, retired carpet manufacturer, 
died at his home, 873 Plaza Place, Ocean 
City, N. J. For many years he was associated 
with his brothers, Charles and James, in the 
management of the Charles P. Cochrane Co. 
He was 77 years of age and unmarried. 
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Epwarp H. Hat.i 


On Sunday August 12, Edward Hartley 
Hall, who for years had been an outstanding 
figure in the wall paper field, died at the Uni- 
versity Hospital, Iowa City. The deceased was 
seventy-three years old. Mr. Hall gained na- 
tional prominence during the last dozen years 
through the articles on wall paper and decoration 
which he contributed to the Davenport Daily 
Times and Wallpaper, the magazine which was 
the organ of the Wall Paper Manufacturers’ 
Association. He also toured the country giving 
addresses to painters’ conventions and civic as- 
sociations and in 1923 he gave a series of twelve 
lectures over radio station WOC-. 

Mr. Hall was senior member of the art 
firm of Hall and Martin Davenport, Ia. He was 
also a great lover of music and at one time 
toured Canada with a male quartet. He is sur- 
vived by his widow and one daughter. 


Henry B. TALIAFERRO 

On August 8th Henry B. Taliaferro, who 
represented Billwiller Bros. and their successors 
the Robert Alder Co. in the South and South- 
west for many years, died and a few days later 
was buried from the Walter B. Cook Funeral 
Chapel, Bronx, N. Y. He is survived by his 
widow. 





ADDITIONAL PERSONAL ITEMS 

Brincott: Joe Brincott has joined the sales 
staff of San Francisco Vogue Curtains, operated 
by the Robertson Factories, Inc., in charge of the 
San Francisco Bay District. He was formerly 
with Walton N. Moore and Brownstein & Co. in 
this territory. 

Bripces: Ralph Bridges, formerly a floor 
salesman for Porteous, Mitchell & Braun, Port- 
land, Me., has been appointed buyer for the furn- 
iture department, relieving O. A. Moore, Jr., 
who formerly managed this department together 
with floor coverings and draperies. 


SPECIAL NOTICES 


Advertisements under this heading—HELP WANTED, 
POSITION WANTED, Sc a word, minimum charge 


$1.00; FOR RENT, 10c a word, minimum charge $3.00. 
FOR SALE or BUSINESS OPPORTUNITIES, 10c a 
word, minimum $5.00. Advertisements set in ALL CAPI- 
TAL LETTERS, double above rates.) BOXED AD- 
VERTISING, $15 per inch, $25 two inches. Classified 
advertisements payable in advance. 





WANTED-—Salesman to carry line of Kapok filled sofa 

pillows on commission basis. If interested write, giv- 
ing territory covered. Address “Kapok,” care THE UpP- 
HOLSTERER. 
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POSITION WANTED —As assistant to interior deco- 
rator. Knowledge of stenography. Good social con- 
nections. Address “Interior Decorator,” care the Up- 
HOLSTERER, 
POSITION WANTED-—Interior Decorator. Assis- 
tant manager draperies. Fifteen years selling exclu- 
sive clientele. Drapery specialist. Executive ability. 
Single. Will go anywhere. Best references. Address 
“Specialist,” care the UPHOLSTERER. 
CUTTER—Experienced in upholstering factory, young 
man, wishes position. Address “Experienced,” care 
THE UPHOLSTERER. 
WANTED—Traveling representative for States of 
North & South Dakota, Minnesota, Wisconsin, Michi- 
gan, Indiana, also Kentucky, Tennessee, West Virginia, 
Virginia, North and South Carolina to carry an estab- 
lished line of bedspreads, day bed covers, couch covers, 
table covers, drapes, etc.: for drapery and domestic de- 
partments, also furnishing houses: one who is already 
covering territory and can handle an additional line. 
Address Brewer & Clark Co., Sunshine Bedspread 
Works. Millerton, N. Y. 
SALESMAN with following in Chicago, Detroit and 
Milwaukee desires slip coverings, upholstery fabrics 
or drapery line. Maintains Chicago office and show- 
room. Address “Midwest,” care the UPHOLSTERER, 
WANTED—A well made medium priced line of fur- 
niture to sell to the New England trade, including 
Boston territory. Case goods preferred. Commission 
basis only. Address “Well Made,” care the Upnot- 
STERER, 
POSITION WANTED—With reliable drapery and 
upholstery concern: Metropolitan district or South 
and Southwest. Eighteen years experien .. Best rei- 
erence. Address “B. H.,” care Tur UPnovstTerer, 
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SCHUMACHER 
DOES A COMPLETE JOB 


@ Schumacher Fabrics 

@ Schumacher Trimmings 
@ Schumacher Carpets 

@ Waverly Fabrics 


(CUT ORDER) 


KF. SCHUMACHER & CO. 


0 W. 40th STREET, NEW YORK CITY 








Exclusive Silk Fabrics 

By 
SEELEY, SCALAMANDRE 
660 Madison Avenue, New York 


FALL OPENING 
UNUSUAL ART PRODUCTIONS 


HE coming Fall season will be appropriately ushered in at 

PEDAC Galleries by an exposition of style trends opening 
Wednesday ,October 3rd, at 2:30 o’clock P. M. This event 
will be celebrated by the various exhibitors with attractive 
displays of new creations especially prepared for the Fall of 
1934. In addition to their regular space, many of the firms 
and studios will have supplementary exhibits and representa- 
tives will be in attendance to be of service to the visitors. 
Thus the interior decorative profession will be offered a splen- 
did opportunity to become familiar with the prevailing 
fashions in fabrics, furniture, rugs, wali-coverings, lighting 
fixtures, and other decorative furnishings. Over a thousand 
established decorators from all parts of the country will re- 
ceive formal invitations to attend this opening. 


_ wertange of the interest and enthusiasm evinced by deco- 
rators at the PEDAC reception during the A. |. D. Conven- 
tion last June, it is planned to have these semi-annual ex- 
positions of style trends each Spring and Fall. Thus this 
first showing is setting a precedent for an event that will be 
looked forward to as an accurate barometer of contemporary 
style in the field of decorative art because of the great variety 
of productions on display. 

Indeed, this is no figure of speech, for a multitude of 
lovely creations from the pen, brush, and chisel of the artist, 
as well as from the hand-loom, machine loom, and the fabric 
printer, not to mention a galaxy of unusual materials adapted 


for decorative purposes by ingenious designers, are all to be 
seen at PEDAC. 


LTHOUGH the decorator is familiar with the beautiful 

productions of F. Schumacher & Co., Seeley Scalamandre, 
Mohawk Carpet Mills, Modernique, Thibaut, and other well- 
known firms, still there are many specimens of unusual handi- 
work that may have escaped the attention they deserve and 
should be seen because of their artistic merit as well as for 
their influence on decorative trends. 





CHENILLE 


the aristocrat of floor coverings. 
Made to the decorator’s order— 
any size, shape, design or color. 


Also full color range of 
seamless carpetings. 


DISPLAYED AT P. E. D. A. C. BY 





MOHAWK CARPET MILLS 
295 Fifth Ave., New York City 





P-E-D-A°C 


ANNOUNCING THE OPENING OF THE 
P.E.D.A.C. EXHIBITION OF TRENDS 
WEDNESDAY AFTERNOON, OCTOBER 3rd. 


APERMANEN X 


T EXH 
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For example, a collection of Old Japanese stencils in the 
hands of a clever artist is responsible for the develop- 
ment of many interesting designs for furniture, fabrics, and 
smaller artwares in a modern Oriental feeling. Specifically 
speaking, there is a beautiful proportioned red and gold side 
chair which is decidedly Chinois but with a contemporary in- 
terpretation. Again, fan-shaped tables with the tops deco- 
rated with’an actual fan design are in the same spirit. Illumi- 
nated mirror backed glass panels decorated with Oriental 
motifs, plain or in colors by a secret process set in pagoda 
shaped side tables, come from the same studio. These orna- 
mental glass panels, with or without mirror backing, are 
adaptable for many uses. 


FURTHER reflecting the influence of the Far East, an im- 
porter of Oriental wall paper is showing some unusually in- 
teresting Chinese stone rubbings in antique colorings of blue, 
green, orange, and black. Reproduced on paper are figures 
and writings of historic temple stones carved as records for 
posterity. These strips and panels are admirably suited for 
frieze and dado decoration. 


§ mu another interesting product from the Orient is a 
natural shell of translucent quality which comes from the 
Philippines called Kapashell and has been created into shades 
for lamps and lighting fixtures by an importer. When 
mounted on a firm backing, large panels, either in the natural 
shade or in a lustrous gold give a brilliant effect to any room 
thus decorated. The whimsical irregularity of these oyster 
shaped oe add a subtle charm to anything for which they 
are used. 


No all the objects d’art at PEDAC worthy of mention are 
from the East however. A domestic manufacturer of 
lamps and shades is applying beautiful plants and plant leaves 
to parchment paper and pottery, at the same time making 
them indestructible by a secret process. Thus the charm of 
ferns, ears of wheat, odd plants and leaves of trees, some in 
Autumn colorings, have been captured to decorate both the 
lampshade and the base. This type of motif is now being 
mounted on lovely copper vases as well. 


THESE are but a few of the original conceptions for in- 
terior decoration on view at the PEDAC Galleries. 





RECEPTION HALL 


Photo-murals and photograph 
by Drix Duryea, Inc. 





“Designs of Today” 
AT 


P.ED.A.C 


All washable—all non-fading. 
These simplified, clarified de- 
signs are sounding a new note 
in wallpaper decoration. 


See the entire line 
at our showrooms. 


THIBAUT 


t 40th Street, New rk City 








Lighting Fixtures 
in Modern 


Skilfully made from 
special designs. Attrac- 
tive prices to decorators. 


® Ceiling Lights 
® Wall Brackets 
® Table & Floor Lamps 


ART CRAFT STUDIOS 


MARGARET H. BROWN 
669 Lexington Ave. New York 





DOWN CUSHION wall goger by 


LEATHERS 


* 





Unusually soft and pliable 
leathers in beautiful pastel 
shades, especially suitable for 
down upholstering. 


Colors dyed to order. 
Samples on request. 
EAGLE OTTAWA 


LEATHER Co. 
SHOWROOM 2 PARK AVE., N. Y. 





Modernique 


58 WEST 40th ST., 
NEW YORK CITY 


Manufacturer 
Importer 
Exporter 


PERMANENT EXHIBIT AT P.E.D.A.C, 
30 ROCKEFELLER PLAZA, N. Y. 








DRIX DURYEA, Inc. 


DESIGNERS AND 
CREATORS OF 


PHOTO-MURALS 


CUSTOM 
PHOTOGRAPHERS 


54 East 57th Street 


New York 
VOlunteer. 5-7437 
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Decorators need to know 
the latest trends and interests in antiques. 


AMERICAN COLLECTOR 


has all this spot news as well as feature 
articles that are mines of accurate informa- 
tion humanly presented. 


- 
Read AMERICAN CoLLector Regularly 


for its news and features. They are worth 
money to you, 


American Co.tecror is beautifully illus- 
trated. Yearly subscription (26 issues) 
$3.00; $5.00 in Canada and foreign. 

Sd 


THOMAS H. ORMSBEE, Editor 


AMERICAN COLLECTOR 


Dept. 60, 425 Fourth Ave., New York, N. Y. 


“(Cif you would like to see 
a sample copy send 25c.) 











MAJESTIC 


DECORATIVE ARTS, INC. 
Manufacturers of 
CORNICES 
FIREPLACES 


Showrooms at 


14-16 WEST 17th ST., NEW YORK CITY 


MIRRORS 
PLAQUES 











LYON 


FURNITURE MERCANTILE AGENCY 


Established 1876—Publishers of LYON-RED BOOK 


NEW YORK, N. Y. 
2538 BROADWAY 


BOSTON, MASS. 
NORTH STATION 
BUILDING 


PHILADELPHIA, PA. 
12 SOUTH (I2TH ST. 


HIGH POINT, N. C. / 


WACHOVIA BANK 
BUILDING 


CINCINNATI, OHIO 
431 MAIN STREET 


The NATIONALLY 


RECOGNIZED 


CHICAGO, ILL 
201 NO. WELLS ST. 


GRAND Rares. 
ASS'N. OF 
COMMERCE BLDG. 
JAMESTOWN, N. Y. 
FENTON BUILDING 
LOS ANGELES, CAL. 
12T REET 


AT BROADWAY 
SAN PRANSIESS, 


149 NEW 
MONTGOMERY ST. 
CREDIT AND 


COLLECTION AGENCY of the FURNITURE INDUSTRY 
And Trades kindred—Carpet—U pholstering—Refrigerator—Stove—interior Dec- 


oration—Lamp & Shade—Picture 


Frame—House Furnishing and Undertaking 


Book of Ratings—Credit Reports—Coliections 
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PACIFIC COAST NOTES 
(Continued from page 40) 


have moved into a new location on the fifth 
floor of the Western Furniture Exchange, San 
Francisco, making a compact group of the 
textile division. 

George C. Wirth, Tilden Sales Building, 
San Francisco, has returned from a trip 
through the Northwest with the lines of the 
Earl Warren Masden Co., Inc., Hermann 
Hartmann & Sons and John H. Schwehm’s & 
Sons. Business has shown a decided improve- 
ment since the settlement of the shipping 
strike. 

George Brown, buyer of drapery and up- 
holstery lines for D. N. & E. Walter & Co., 
San Francisco, made a hurried trip to the 
Eastern markets in August. 

Hale Bros., San Francisco, recently erect- 
ed a Good Housekeeping Stran Steel model 
house on its roof and installed a series of 
model rooms in the furniture department on 
the floor below. In each room of the model 
house is a chart on which each item, including 
curtains, rugs and draperies, are listed, to- 
gether with the price. Exit from the model 
house is through the furniture department. 

John McCann, head of the firm of William 
D. McCann, San Francisco, was badly shaken 
up in an automobile accident recently and his 
wife quite seriously injured. They were on their 
way to a summer resort when the accident 
occurred. 

Breuner’s is now well settled in its new 
store at Stockton, Calif., occupying the former 
site of the department store of M. Levy & 
Sons. A drapery department has been in- 
stalled on the main floor, along with linens 
and bedding, lamps and shades. Domestic 
and Oriental rugs, carpets and summer furni- 
ture are carried on the second floor, while the 
third and fourth floor are given over to furni- 
ture, A drapery and upholstery shop is located 
on the top floor. J. H. Haiman is store manager. 

A. L. Tredway has_ purchased the 
Schmidt Furniture Company, Merced, Calif. 

A. Goldberg, a recent arrival from North 
Dakota, has opened a furniture store at Olym- 
pia, Wash., under the name of the Goldberg 
Furniture Company. 

T. A. Cuurcu. 


AUL FRANKL, FURNITURE AND IN- 

TERIOR DECORATOR, 509 Madison 
Ave., N. Y., is closing out his business prepara- 
tory to a year’s stay in Hollywood. 
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AN EXTREMELY USEFUL BOOK 

OOKS which tell enterprising individuals 

how to accomplish certain more or less ob- 
scure practices, are usually of more than ordi- 
nary interest, but when the instructions they con- 
tain are sponsored by authorities whose experi- 
ence and standing as publishers are of the highest 
order, their instructions carry weight and assur- 
ance to the experimenter that still further en- 
hances their value. Such a book has recently 
been published by the Chemical Publishing Co. 
of New York entitled “Practical FEveryday 
Chemistry,” by H. Bennett, F.A.I.C., editor of 
the Chemical Formulary. 

The book, which is divided into nineteen 
chapters, covers the whole gamut of human in- 
terest including recipes, formulae and specifica- 
tions of interest to workmen in all fields, and is 
equally applicable as a household handbook and 
ready compendium of useful knowledge. 

There are over three hundred pages of text 
and index substantially bound in cloth, separa- 
ted under the following main chapter heads: Ad- 
hesives; Agricultural and Garden Specialties; 
Coatings, Protective and Decorative; Cosmetics 
and Drugs; Emulsions; Food Products, Bever- 
ages and Flavors; Inks, Carbon Paper, Crayons; 
Leather, Skins, Furs, etc.; Materials of Con- 
struction; Paper; Photography; Plating; Pol- 
ishes, Abrasives, etc.;-Rubber, Plastics, Waxes, 
etc.; Soaps and Cleaners; Textiles and Fibers; 
Miscellaneous; Tables. 


ERIONS, INC. CHANGES STORE POLICY 
STARTLING announcement recently made 
by Walter C. Erions, secretary and 
treasurer of Erions, Inc., Buffalo, gives the in- 
formation that following a liquidation sale of 
dry goods and apparel the firm will hereafter 
continue as an exclusive home furnishings store. 
Mr. Erions states: “We have given the 
NRA retail code a fair trial for the last year 
but have reached the conclusion that selling ex- 
pense has increased so rapidly that we can no 
longer continue in the drygoods and apparel 
business. More than $200,000 worth of store 
fixtures are being placed in storage. At some 
future time, if the restrictive provisions of the 
NRA retail code are abandoned we will again 
enter the department store field with apparel 
furnishings, accessories, and general dry goods 
department.” 

The departments to be retained after liqui- 
dation of the dry goods stock include furniture, 
floor coverings, electrical appliances, curtains, 
draperies, and other home furnishing iines. 











q Manufacturers can sell 


on usual trade terms, avoid 
credit losses, and realize cash 
immediately on their sales, by 


using the services of 


TEXTILE BANKING 
COMPANY 


57 MADISON AVENUE 
NEW YORK 
* 


CORRESPONDENCE INVITED 
* 











Foreign Furniture Factors 


Incorporated 


18TH CENTURY ENGLISH AND FRENCH 
ANTIQUES AND REPRODUCTIONS 





to the 


Wholesale Imported i Period Furniture 








Trade 




















Leopold Colombo & Bro. 
Unporters and Mahara of “Line Furniture 


FRENCH, ITALIAN and ENGLISH 
FURNITURE FRAMES carried in stock 


304 EAST 45th ST.,. NEW YORK 
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MERROW 


TRADE MARK REG. U. S&S. PAT. OFF. 
HIGH SPEED TRIMMING AND OVERSEAMING, 
OVEREDGING AND SHELL STITCH MACHINES 


of special interest to Manufacturers 
of Interior Furnishings 











































Ciass 60 Machine 


Write for details regarding 


STYLES 60 W, 60 U and 60 Q 


For plain and ornamental edge finishes on Ruffled Cur- 
tains, Valances and Draperies of all kinds. 


STYLE 60 RD 


For a strong three thread edge, straight or scalloped, on 
Rayon Bedspreads and loosely woven fabrics. 


STYLES 60 ABB and 60 D3B 


For joining upholstery fabrics in a flat butted seam for 
subsequent processing. 


Let us demonstrate the work of these machines 


on your own product. 


THE MERROW MACHINE CoO. 
24 LAUREL ST. HARTFORD. CONN. 
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Made of selected long staple cotton. 


MERCERIZED COTTON THREAD 
Economical and adaptable sewing thread for 
DRAPERIES. Used on Silk, Cotton and 
other Fabrics. 

Complete line of all shades in stock. 
Send for color card and prices. 


HENRY MYER THREAD MFG. CO. 


319 W Van Buren St.. Chicago. TIl. 


















































F.C. HUYCK & SONS: 
KENWOOD MILLS, Albany, N.Y. 


Manufacturers of 























ca Kenwoop Sieve CiotHs 


HAIR 

PICKERS Si: 
SHODDY 
EXCELSIOR 

FRED. FRANKE & CO., Inc. 
Ps schon of 
BEDDING MACHINERY 
LOUISVILLE KENTUCKY 
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INFLUENCE ON LEGISLATORS SHOULD 
HALT GOVERNMENT COMPETITION 


(Continued from page 31) 

We join with both the furniture and bed- 
ding industry in urging upon our representatives 
at Washington the desirability of permitting the 
manufacture of these mattresses to flow through 
ordinary trade channels, thus preventing unfair 
competition with legitimate industry and helping 
to maintain necessary industrial manufacturing 
units, and last, but by no means least, saving 
the taxpayers tremendous sums of money that 
are inevitably wasted by bureaucratic excursions 
into unfamiliat manufacturing fields. 





WARNING OF A “RACKET” 

HE Weekly Report and Supplement, issued 

by the Lyon Furniture Mercantile Agency, 
carries two significant paragraphs published as 
a warning, particularly for the districts com- 
prising New York and Pennsylvania. They read 
as follows: 

“WARNING! A ‘racket’ is being operated 
in Southern Central District of New York State 
and Northern Central District of Pennsylvania, 
by a person operating under assumed names, 
placing orders and supplying names of referen- 
ces which are also fictitious, renting Post Office 
boxes in the various towns and receiving mail 
therein directed to his assumed names as well 
as names of fictitious references, obtaining mer- 
chandise on credit and then disappearing. 

“Manufacturers should be wary of any 
orders received from this district in names not 
listed in Lyon-Red Book.” 





FACT & COMMENT 
(Continued from page 17) 
mortgage thus amortized must not extend be- 
yond 20 years. 

“When this part of the Act becomes opera- 
tive, many individuals will build new homes. 
This, of course, will result in considerable im- 
petus to business through the production and 
sale of new furniture, rugs, drapes, household 
appliances, etc. If it is taken advantage of, as 
it no doubt will in many communities, the home- 
furnishings division of retail stores will benefit 
through increased volume.” 


TERRACE showroom on the 16th floor 
of 192 Lexington Avenue, N. Y., has been 
opened by Chairs, Inc. Twenty individual rooms 
have been arranged for the display of various 
period styles and types of chairs, sofas, chaise 
lounges, etc. Many modern pieces are included 
on this showroom which occupies 7,500 sq. feet 
of space. 
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MORE CONCERNING “AMERICA’S LITTLE 
HOUSE” 


“(PROBLEMS of reducing building costs for 

America’s Little House, demonstration home 
for America’s average family of five which Wal- 
ter T. Murphy, Inc., is erecting at Park Avenue 
and 39th Street for the New York Committee of 
Better Homes in America, are identical with 
those that must be solved by every owner who 
must erect his house today within the limits of 
a definite budget.” 

This was the statement made by Roger H. 
Bullard who, with Clifford Wendehack, designed 
the Little House. Mr. Bullard showed how he 
and his clients cut about thirty per cent. from 
the original cost estimates. 

“Every house,” said Mr. Bullard, “is neces- 
sarily the result of a series of compromises. You 
want a great many things in your proposed house, 
but you have only so much money to spend. 
How, then, can you give up as little as possible 
and still remain within the budgeted sum you 
have set aside for building? 

“In planning the Little House, we wanted 
to design a home which families outside of New 
York could duplicate for approximately eight 
thousand dollars (more or less, depending on the 
locality). But we felt that we must allow our- 
selves more than this amount for building this 
demonstration house in New York since it would 
have to conform to the New York Building Code 
requirements, and since there would be excessive 
costs due to the existing foundations which re- 
quire carrying the footings down approximately 
twelve feet to solid bearing. There was also the 
fact that we wanted to fit up our garage as a 
broadcasting studio. 

“We began by planning for our house to con- 
tain nine rooms and to be built of 8-inch brick 
with a slate roof. We estimated it would con- 
tain 39,631 cubic feet, including a broadcasting 
studio. There would be a living room and dining 
room, totaling 36 feet in length, a kitchen, utility 
room, ample stairway and hall, on the first floor ; 
three bedrooms (one a nursery) and two baths 
on the second floor; beside a full basement under 
the entire house, providing for a rumpus room, 
workshop, boiler room, and store room. 

“But the cost was over our budget. We had 
to sit down immediately and revise our ideas. 

“First, we kept the same arrangement of 
plan, but decided to give up a brick exterior and 
erect a frame building with clapboard siding. 
This saved $1,190. We reduced the size of the 
cellar instead of excavating under the whole 
house. This saved $150. Planning for a shin- 
gle rather than a slate roof cut the cost for that 
item by $295. Substituting an open terrace at 











“ENTERPRISE” WALL PAPERS 


sell the year ‘round because of. 


WIDE VARIETY IN_ SELECTION 
CAREFULLY PLANNED DESIGNS 
POPULAR PRICES 


@® WASHABLE PAPERS 

@ PAPERS marked PERMANENT 

® Large line of 30” Plastics 

@ Also showing the LANGHORNE LINE 


ENTERPRISE WALL PAPER MFG. CO., 
South Langhorne, Pa. 











MEYER UPHOLSTERY THREADS 


are the Best 
on Earth 


All sizes and colors. 





Also threads for Shades, 
Draperies and -Carpets. 








Samples Free 


JOHN C. MEYER THREAD CO. 
LOWELL, MASS., U. S. A. 


“We make Threads to sew Everything.” 
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WILLIAM VORNHOLD 


Manufacturer 
POPULAR PRICED WALL PAPERS 
New 1934-35 Line Now Ready 


Write for Samples 
HULMEVILLE PENNA. 
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REPAIRERS ¢ 


No Damage is Hopeless. We Reweave, Repair Ant pestries; 
Brocades; Linens; Curtains; Domesta: $ Embvolderices Silks; 
Furniture Fabrics. Tapestries Ma heen 

The Christian Science Monitor, eth 1925, says: ‘‘Mme. 


Ia 
Mers, Expert In Fabrics—is warmly recommended As- 
sistant Curator of the METROPOLITAN MUSEUM OF ART” 
(Prompt Mail Order Service.) 


LA MERS STU DIO (24th Year) 
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% 345 WEST 58th ST., N. Y. C. (Phone Col. 5-0617) ¢ 
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Washable 


Presenting a WASHABLE Wallpaper—a firushed, perfected product worthy to bear our name. 


BECKER, SMITH & PAGE inc. 
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A style trend which r | 
should be of interest to every dealer, 








YOU CAN LEARNALOT 
FROM A GOOD BOOK 


TS are 
dents and workers who have 
mastered the art of cutting and mak- 
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innumerable §stu- 
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——————— study of JOHN W. 
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| STEPHENSON’S 
| sennderd work on 
the subject. 


DRAPERY 


CUTTING 
'& MAKING 


A completely  illus- 


' trated volume of 230 


pages, in fabrikoid 
binding, $7.00 post- 


‘paid. 


New. edition revised and 
enlarged now ready. 


CLIFFORD & LAWTON, Ine. 


373 FOURTH AVE, 


NEW YORK 








the kitchen door for a roofed porch saved $70, 
and omitting sliding trays in the closets saved 
$45 more. 

“We had planned stock window frames and 
moldings in most cases, but by slight alterations 
in design, to allow for these in all cases, we cut 
our costs another $45. 

“Slight changes in the grades of lumber 
specified—changes entirely consistent with the 
best materials commonly used in houses of this 
size and character—saved between $200 and $300 
more. By these and other minor changes we cut 
a total of about $3,000 from our costs. 

“But still the building figures were too high. 
We decided that we must save about another 
$1,000, and that the only way to do it was to re- 
duce the total cubic space in the house. We were 
resolved, however, not to give up any room (ex- 
cept in the basement, where we had already made 
up our minds to do without the extra store room 
and the workshop) not to reduce any particular 
room appreciably in size. It therefore became 
a matter of changes in design to eliminate every 
particle of waste space—actually to shrink the 
walls of our house and still, by economical plan- 
ning, to have very nearly the same amount of 
room for all practical purposes that we had to 
start with. 

“First, we decided to do without the large 
hall with its winding stairway, and run the stair 
up from the living room instead. The hall could 
then be reduced in size, and running the stairs 
between walls showed a decided saving in cost 
by eliminating the handrail and balustrade. This 
rearrangement also shortened the upstairs hall 
and allowed the bedrooms to interlock more eco- 
nomically. 

“By slight changes in the design of our kit- 
chen, utility room, and garage, we kept each as 
efficient as it had been at first, but also saved 
further cubic footage. 

“When we had finished we found that we 
had succeeded in reducing the total depth of our 
house, from front to rear, from 61 feet to 51 feet, 
and its width from 38 feet to 35 feet. The slight 
lowering of the roof in proportion also helped in 
the reduction of the total cubic space to 30,376 
feet from the original 39,361. The exterior of 
our house is not noticeably altered, nor is the 
feeling of the interior spaces. But this elimina- 
tion of 9,000 cubic feet—almost one fourth of 
the house originally planned for—brought the 
final cost estimate down to a figure which assured 
our. being able to duplicate this house for private 
living almost anywhere in the East (outside met- 
ropolitan areas) for approximately eight thou- 
sand dollars. 
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Illustrated at the left is 
the FIRST of a group chosen 
for National Advertising 
and one of the outstanding 
—and typical—Strahan ef- 
fects. It is marked for suc- 
cess and will soon be offered 
by our salesmen together 
with other new patterns for 
1934-1935 — a Marvelous 
Collection. 


Featured in House & Garden 
September Issue 
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STRAHAN Co. 


417 FIFTH AVENUE 6NO. MICHIGAN BLVD. 





THIRTEENTH AMERICAN INDUSTRIAL ART 
EXHIBIT 


FOLLOWING the general pattern of its im- 

portant exhibition of 1929, the Metropolitan 
Museum of Art will offer during November and 
December of this year a comprehensive display 
of contemporary American industrial art. 


It will be recalled that the 1929 exhibition 
contained only specially designed material ; such 
will also be the case this year. On the other 
hand, the twelfth exhibition, held in 1931, con- 
sisted only of items from actual stock in the 
open market and demonstrated how rapidly the 
general interest in contemporary design had 
spread, through the fact that though it contained 
only half as many objects as its predecessor, there 
were twice as many exhibitors; in other words, 
really a four-to-one ratio, a hopeful sign to those 
who follow trends of design and seek to find in 
them some response to the needs and desires of 
the day, namely, a contemporary art expression. 

This year the Museum has again enlisted the 
aid of a Cooperating Committee, though its or- 
ganization has taken quite a different form from 
that of 1929. According to the scheme of instal- 
lation, the Gallery of Special Exhibition will give 
the impression of three related galleries. The 


Museum has invited three architects, Paul Phil- 
ippe Cret, Arthur Loomis Harmon, and Ely 
Jacques Kahn, to supervise the design of these 
major units. Each will undertake to harmonize 
and present as a general gallery project the work 
of several other cooperating designers. 


Mr. Harmon’s unit will consist of six in- 
teriors, each designed by an architect who will in 
turn marshal such individuals and firms as may be 
necessary to realize his own part of the exhibi- 
tion. The architects who have kindly agreed to 
assist in this unit are Archibald M. Brown, Wil- 
liam E. Lescaze, John W. Root, Eliel Saarinen, 
Eugene Schoen, and Ralph T. Walker. 


Similarly Mr. Cret and Mr. Kahn will be 
assisted by groups of designers. In their units 
the presentation will not permit the installation 
of complete rooms; instead arrangements of parts 
of rooms and groupings of objects of industrial 
art, such as textiles, furniture, glass, pottery, etc., 
are planned for. Mr. Cret’s collaborators to date 
include Gustav Jensen, Gilbert Rhode, Lee Si- 
monson—who will have the collaboration of 
Raymond Loewy—Walter D. Teague, and V. F. 
von Lossberg; while Mr. Kahn will be assisted 
by Donald Deskey, Walter W. Kantack, Irvin 
L. Scott, and Walter von Nessen. 
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